Nov. 1, 1990 

MEDIA CONTACT: Kellie J. Boyet 

(202) 994-6460 
Brett Caldwell 
(202) 994-7313 

MEDIA ADVISORY 

AMBASSADORS FROM IRAQ AND KUWAIT TO SPEAK AT GW 

The George Washington University's E>£ogram Board presents "Series 
on the Crisis in the Middle East*" jtfhe ambassadors to the United 
States from Kuwait and Iraq 4 \will address GW students on the 
current crisis in the Persian Gulf. 


EVENT: 

Sheikh Saud Nassir Al-Sabah, Kuwaiti Ambassador to 
the United States. 

WHEN: 

Monday, Nov. 5 

7:00 p.m. 

WHERE: 

Marvin Center 

Third Floor Ballroom 

800 21st Street, NW 

************************* 

EVENT: 

Mohamed A1 Mashat, Iraqi Ambassador to the United 

States. 

WHEN: 

Tuesday, Mov. 6 

7:00 p.m. 

WHERE: 

Funger Hall, Room 103 

2201 G Street, NW 

NOTE: 

Skip Gnehm, the recently appointed U.S. 

Ambassador to Kuwait, was scheduled for tonight, but 
his appearnace has been cancelled. 


-30- 


Media wishing to cover the Ambassadors' speeches must contact 
Kellie J. Boyet, GW Office of University Relations, at (202) 994- 
6460, or Brett Caldwell, Program Board, at (202) 994-7313. 
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Nov. 1, 1990 

CONTACT: Kellie J. Boyet 

(202) 994-6460 


MEDIA ADVISORY 

LEGAL ISSUES SURROUNDING THE PERSIAN GULF CRISIS 


EVENT: The International Law Society of The George Washington 

University National Law Center and the Public 
International Law Committee of the District of Columbia 
Bar present a symposium on legal issues in the Perisan 
Gulf crisis. 

Participants will discuss the legality of U.S. and 
United Nations actions under U.S. and international 
law. Among the issues to be addressed include the 
scope of U.S. sanctions on Iraq, the constitutionality 
of acts by President Bush concerning the use of 
American military forces, and permissible action by 
the Security Council under the United Nations charter. 

WHEN: Tonight, Thursday, Nov. 1 

5:30 - 7:15 p.m. 

WHERE: The National Law Center 

720 20th Street, NW 
Lerner Hall, Room 301 

BACKGROUND: 

Speakers for the symposium are Barry Carter, professor at 
Georgetown University Law Center and author of "Internnational 
Economic Sanctions;" Peter Raven-Hansen, professor at GW's 
National Law Center and co-author of "National Security Law;" and 
David Scheffer, senior associate at the Carnegie Endowment for 
International Peace and contributing author of "Right v. Might: 
International Law and the Use of Force." Moderating the 
discussion will be Jose Alvarez, professor of international law 
at the National Law Center. 


-30- 

Media wishing to cover the symposium should contact Kellie J. 
Boyet, GW Office of University Relations at (202) 994-6460. 
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d) specialized publication reporters 

21) Dance 
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b) radio reporters 

c) TV reporters 
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e) calendar listings 
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b) radio reporters 
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a) newspaper reporters 
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c) TV reporters 
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37) Military 
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d) specialized publication reporters 
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(in-flight magazines) 
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some House 

a) newspaper reporters 
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d) specialized publication reporters 
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d) specialized publication reporters 

53) Women/Familv/Leisure-Qrieptcd 
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b) radio reporters/shows 
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10) Foreign Media 
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b) radio reporters 

d) specialized publication reporters 
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25) Energy 
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a) newspapers 

b) broadcast 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 
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b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


42) Public Policy 
a) newspaper reporters 

d) specialized publication reporters 

43) Public/Imemational Affairs 

State Department 

a) newspaper reporters 

b) radio reporters 
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d) specialized publication reporters 

44) Regulatory Agencies 
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d) specialized publication reporters 
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a) newspaper reporters 
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NOV. 1, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

GW AWARDED OPPORTUNITY TO ATTEND NATIONAL LOGISTICS CONFERENCE 

Ann Kanour and Steve Winokur, seniors at The George 
Washington University, were two of 30 students selected to 
attend the Council of Logistics Management's annual conference 
held last month in Anaheim, Calif. The Council's 
Baltimore/Washington Chapter selected Kanour and Winokur to 
participate in the three-day, 2800-person conference and 
provided free round-trip travel, five-day accomodations, meals 
and conference registration. 

While at the conference, Kanour, Winokur and their 
collegues participated in a variety of activities. A primary 
responsibility was to assist the Council's staff in the daily 
operations of the conference — enabling the students to see the 
logistics behind presenting a conference of such magnitude. 
Students also attended individual sessions to learn the newest 
techniques in logistics. In addition, they had the opportunity 
to meet with industry leaders representing major corporations 


-More- 
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such as Xerox, Ford, Motorola, Federal Express and Kraft General 
Foods. 

Kanour and Winokur served as assistant team captains for the 
four student teams that helped conference organizers with the 
daily operations of the conference. Kanour led the group 
assisting with facility tours for conference attendees, 
including tours of the port of Los Angeles, Lockheed Corporation 
and JC Penney's Distribution Center for the western region. 
Winokur was the student captain for the team coordinating the 
organizational work for the conference and the individual 
sessions. 

"I think the award is a tribute to Ann and Steve and to the 
logistics program at GW," says Prabir K. Bagchi, associate 
professor of business administration at GW. "They have 
outstanding academic records and have worked very hard in 
organizing a logistics club as well as other activities for GW's 
logistics program." 

For Winokur, the opportunity to meet with professionals and 
to discuss career tracks was extremely valuable. "I found the 
sessions interesting," Winokur says, "because I could see how 
major corporations ran their purchasing and supplies activities." 

"I was glad to have the opportunity to meet with other 
students — both undergraduates and graduates — and to compare 
our program to others," says Kanour. "Many of the other schools 
with representatives had larger programs, but I believe GW has a 
very cohesive one." 
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such as Xerox, Ford, Motorola, Federal Express and Kraft General 
Foods. 

Kanour and Winokur served as assistant team captains for the 
four student teams that helped conference organizers with the 
daily operations of the conference. Kanour led the group 
assisting with facility tours for conference attendees, 
including tours of the port of Los Angeles, Lockheed Corporation 
and JC Penney's Distribution Center for the western region. 
Winokur was the student captain for the team coordinating the 
organizational work for the conference and the individual 
sessions. 

"I think the award is a tribute to Ann and Steve and to the 
logistics program at GW,” says Prabir K. Bagchi, associate 
professor of business administration at GW. "They have 
outstanding academic records and have worked very hard in 
organizing a logistics club as well as other activities for GW's 
logistics program." 

For Winokur, the opportunity to meet with professionals and 
to discuss career tracks was extremely valuable. "I found the 
sessions interesting," Winokur says, "because I could see how 
major corporations ran their purchasing and supplies activities." 

"I was glad to have the opportunity to meet with other 
students — both undergraduates and graduates — and to compare 
our program to others," says Kanour. "Many of the other schools 
with representatives had larger programs, but I believe GW has a 
very cohesive one." 
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NOV. 2, 1990 

MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

GW'S "JAPAN NIGHT" CELEBRATES JAPANESE CULTURE 

EVENT: Cultural exhibitions and food will showcase "Japan Night" 
at The George Washington University. The event, sponsored 
by the University's Japanese MBA Association, celebrates 
Japanese culture with activities such as a tea ceremony, 
and culinary delights including sushi and rice dishes. 
Video programs will be shown throughout the evening. 

WHEN: Saturday, November 17, 1990 

5:30 - 10:00 p.m. 

WHERE: The George Washington University 
Marvin Center, 3rd floor 
800 21st St., NW 

COTS: $5 advanced sales 

$6 at the door 

SCHEDULE OF EVENTS: 


5:30 p.m. 
7:00 p.m. 

8:00 p.m. 
9:00 p.m. 


Opening remarks and discussion 
Tea ceremony 

Calligraphy "Shodou" workshop 

Karate demonstration 

Japanese harp "koto" performance 


BACKGROUND: 

GW's Japanese MBA Association includes more than 100 Japanese 
graduate students representing major corporations such as Toyota, 
Nissan, Hitachi, Mitsubishi and Panasonic. 

-30- 

Note: Media wishing to attend the events should contact Heather 
Ittel in the Office of University Relations, (202) 994-6460. 
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Note: Media wishing to attend the events should contact Heather 
Ittel in the Office of University Relations, (202) 994-6460. 
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d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) While House 

a) newspaper reporters 

b) radio reporters^* 

c) TV reporters 

d) specialized publication reporters 

52 ) Women’s Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/Familv/Leisurc-Oriemcd 

AuPisnig 

d) specialized publications 

54 ) Ypuih-Qrienttd Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 


10) Foreign Media 

a) newspaper reporters 

b) radio reporters 

d) specialized publication reporters 

e) calendar listings 

a) Australian 

c) TV reporters 

39) Music 

55) Space 

b) British 

d) specialized publication reporters 

a) newspaper reporters 

a) newspaper reporters/columns 

c) Canadian 

e) calendar Listings 

b) radio reporters 

b) radio reporters/shows 

d) Hispanic 


c) TV reporters 

c) TV reporters 

e) Japanese 

23) Economics/Finance 

d) specialized publication reporters 

d) specialized pul'ication reporters 

0 French 

a) newspaper reporters 

e) calendar listings 


g) German 

b) radio reporters 


56) President s List 

h) Korean 

c) TV reporters 

40) Politics 

a) media 

i) Chinese 

d) specialized publication reporters 

a) newspaper reporters 

b) radio reporters 

b) colleagues 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, h, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


24) 


c) TV reporters, 

) specialized publication reporters 


25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Ecd£ial 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


SOfD 



c) TV reporters 

d) specialized publication reporters 

41) Pemagon/Pefense 

National Security 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/lmcmational Attain 

State Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

/ 


57) i£nsmn 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 


OTHER: 
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Nov. 2, 1990 


CONTACT: Kellie J. Boyet 

(202) 994-6460 
Bryan Hollister 
(202) 296-2597 


FOR IMMEDIATE RELEASE 

ERIC REPORT SAYS HIGHER EDUCATION MUST BE FINANCIALLY 

AND ACADEMICALLY COMMITTED TO HIGH-RISK STUDENTS 

As the college-bound population grows more diverse, higher 
education needs to place greater emphasis on retaining "high- 
risk" students — minorities, females, low-income students and 
the disabled. Keeping these students enrolled is vital to 
colleges and universities, say National Urban League researchers 
Dionne J. Jones and Betty Collier Watson, because large numbers 
of full-time enrollments are critical to an institution's 
continued survival. 

Jones and Watson are the authors of "High-Risk Students and 
Higher Education: Future Trends," a report to be published this 
month by The George Washington University's Educational Resources 
Information Center (ERIC) Clearinghouse on Higher Education, in 
cooperation with the Association for the Study of Higher 
Education (ASHE). 

Saying that "each actor within the society must assume a 
share of the responsibility" of reducing attrition, the authors 


—MORE— 




"HIGH-RISK STUDENTS AND HIGHER EDUCATION..." 
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recommend many ways professors, administrators, fellow students 
and the community can assist high-risk students. But, according 
to Jones and Watson, high-risk students need to be equally 
committed to staying in school. They "must be challenged to 
develop academic and nonacademic skills and competencies 
associated with success in college." 

Teachers can help high-risk students remain in college by 
becoming more familiar with alternate learning styles and 
adapting teaching methods to accommodate the many different ways 
that students learn. Instructors also should refer 
underachieving students to academic counseling resources on 
campus. 

Calling them the "key players" in reducing attrition, the 
authors point to college administrators as the catalyst for 
change in making high-risk students a priority. For example, 
academic deans can implement formal programs for faculty to 
recognize and target high-risk students for assistance, and deans 
of students can establish student-backed learning centers and 
create greater awareness of cultural differences through planned 
student activities. Administrators also can help by ensuring 
sufficient finanical aid is available specifically for high-risk 
students. 

Additionally, adopt-a-school programs, internships and 
part-time work agreements are some of the ways the local business 


—MORE— 



"HIGH-RISK STUDENTS AND HIGHER EDUCATION..." 


—3 — 


community can work with higher education to keep high-risk 
students enrolled. Jones and Watson also signal a need for more 
research in the area of high-risk students in order to develop 
retention programs that succeed. 

"High Risk Students and Higher Education: Future Trends" is 
No. 3 of the 1990 Higher Education Report Series from ASHE and 
the ERIC Clearinghouse on Higher Education. ERIC is a sponsored 
project of The George Washington University School of Education 
and Human Development. 

The monograph is available for $17.00 from: ASHE-ERIC 
Higher Education Reports, The George Washington University, One 
Dupont Circle, Suite 630, Washington, DC 20036. Review copies 
are available upon request. 
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1NHWD KtLliAi>t Ul^lKlDU IlUiM hUKM, UiMIVhKbll Y KhLAl lOiMb OhHCb, 

si l ‘fo&Jl Q^-*v>cje- Cey^, S2^r-\ _ ^ ' 

AUTHOR: |4eoa^ ,. .Ifes DATE RELEASED: jjl£ lo _ 


> "^ M >ocal Daily 

a) MelK)Desk 

b) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 
^aViECj' 

c) Maryland (Montgomery County) 
v v d)~North em Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 
>-sa) City Desk 

5) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 

d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

191 Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) £gQ&mn££ 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dg ppe_ ___^ 

a) newspaper reporters 

b) radio re porter s 

c) TV reporters 

d) specialized publication reporters" 
> ^caienSarTistings^ 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Finance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 
251 Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) EDYironmgm 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

281 Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


291 Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Uw/Th e C oons 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 
341 Libraries 

d) specialized publication reporters 

351 Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) MU2£lim£ 

d) specialized publication reporters 

39) Music. 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pcmaton/E* tense 

National Swurilv 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Puhlic/lntemational Affairs 

Slate Ptpanmem 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

441 Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 


46) Social Sciences (Psychology, 
Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

471 Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) laid 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) While House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Womens Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Womcn/Familv/Leisure-Orientcd 

Audienct 

d) specialized publications 

54) Youth-Oriented Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV* shows 

d) specialized publications/reports 

e) calendar listings 

55) Soaee 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) President's List 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 


OTHER: O firvn < % 
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Nov. 2, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

DANCE CONCERT AT GW FEATURES NEW MATERIAL 

EVENT: The George Washington University fall dance concert will 
premiere "Ariadne Abandoned," a new work by Mino Nicolas, 
GW guest-artist-in residence. Nicolas will also present 
his piece titled "Circle Songs and Chants" as well as 
"Soaring," a dance choreographed by Doris Humphrey and 
Ruth St. Denis. 

WHEN: 8 p.m., November 15-17, 1990 

WHERE: Marvin Theatre 

The George Washington University 
800 21st St., NW 

COST: $8 general admission 

$5 students and senior citizens 


BACKGROUND: Nicolas is the founder of the American Dance 
Repertory Theatre, a company formed in 1987 to "preserve and 
present modern dance repertory by numerous choreographers." 

A Maryland native, Nicolas pursued his dance career 
professionally in New York, studying with such dance greats as 
Pearl Lang, Valerie Bettis and Joyce Trisler. 

A committed scholar and performer of works by Doris Humphrey, 
Nicolas is the author of a forthcoming book titled "Songs for a 
Later Time: A Guide to Each of Humphrey’s Works." He was first 
introduced to the choreographer's works in 1978 while performing 
"New Dance." 

Other choreographers for the fall dance concert are Allison Ball, 
Stacy Palatt, Heidi Rauch, Monique Staskiewicz and Cynthia Wood. 


-30- 

Note: Media wishing to attend the concert should contact Heather 
Ittel in the Office of University Relations, at (202) 994-6460. 
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SLUG: 

AUTHOR: 


_ X 'Qq 

DATE RELEASED: £ Z2a u 1 1 g> 


* al Daily 

Metro Dr sk j » 

b) Style. Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 
<^ HNcws Desfc > 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


4) Local JU dio- — 

CZj^iU/UKi Diiarinr ^ 

b) PSA Director 

c) Calendar Listings 

d) Talk Sbow/Public Affain Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) W irt Services 
^TQjJity Uc sjO 

oadcast 



8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 



h) Korean 

i) Chinese 


17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reponeis 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Finance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


(NOTE: Underlined categories 
which follow arc major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-u naer- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 


24) Education 



25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


11) Advenising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 




29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) UbQI 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/The Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pcniagon/E>cfcnsc 

Nauonal Securiiy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) ftiblicflnicmaiional Attain 

Siaic Dcpanmem 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-llight magazines) 
z) travel trade publications 

51) While house 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women’s Issues 

a) newspaper reporters 

d) special tied publication reporters 

53) Women/Familv/Leiaure-Onenicd 

Audience 

d) specialized publications 

54) Youih-Oncnied Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

c) czlr-ndar listings 

55) Space 

a) newspaper reporterVcolumns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) Presidents List 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 
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Nov. 6, 1990 


MEDIA CONTACT: Kellie J. Boyet 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

GW STUDENTS COMMEMORATE THE DEMISE OF THE BERLIN WALL 

On Nov. 9, 1989, the Berlin Wall fell. To commemorate the 
historic event, students at The George Washington University will 
host "Freedom Day" on Fri., Nov. 9, 1990 from 2:00 to 4:30 p.m. 

During the festivities, students representing more than a 
dozen campus organizations will "destroy" a 150-foot mock Berlin 
Wall at approximately 4:00 pm in the University's Quad on H 
Street between 21st and 22nd Streets, NW. 

"Freedom Day 1990 commemorates the fall of the Wall, the 
opening of the East, and an enduring and fruitful era of peace 
and prosperity for the entire world community," says Martin C. 
Schulz, a National Law Center student and chairman of the Freedom 
Day committee. 

The celebration will commence with GW students discussing 
the impact of the Berlin Wall's destruction on their lives and 
the world, and creating artwork on the mock Wall. 

Representatives from East European embassies, Capitol Hill 
and other local universities have been invited to participate. 

The program will close with the mock Berlin Wall being destroyed. 
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Nov. 6, 1990 

MEDIA CONTACT: Kellie J. Boyet 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

GW STUDENTS COMMEMORATE THE DEMISE OF THE BERLIN WALL 

On Nov. 9, 1989, the Berlin Wall fell. To commemorate the 
historic event, students at The George Washington University will 
host "Freedom Day" on Fri., Nov. 9, 1990 from 2:00 to 4:30 p.m. 

During the festivities, students representing more than a 
dozen campus organizations will "destroy" a 150-foot mock Berlin 
Wall at approximately 4:00 pm in the University's Quad on H 
Street between 20th and 21st Streets, NW. 

"Freedom Day 1990 commemorates the fall of the Wall, the 
opening of the East, and an enduring and fruitful era of peace 
and prosperity for the entire world community," says Martin C. 
Schulz, a National Law Center student and chairman of the Freedom 
Day committee. 

The celebration will commence with GW students discussing 
the impact of the Berlin Wall's destruction on their lives and 
the world, and creating artwork on the mock Wall. 

Representatives from East European embassies, Capitol Hill 
and other local universities have been invited to participate. 

The program will close with the mock Berlin Wall being destroyed. 
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a) Metro Desk 
^—k b) Style, Capital Life 
s) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wirt Services 

a) City Desk 

b) National Desk 

c) Broadcast 
_d) Daybooks 

c. idicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 
t) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 
g) German 

b) Korean 
i) Chinese 
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which follow are major categories, 
containing extensive media listings in 
sub<ategories a, b, c Non-under- 
lined categories generally contain 
listings limited to local media ia sub¬ 
categories a, b, c. 


SUBJE CT or AUDIENC E 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) An 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business. 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) Coliege Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) DC 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean's List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Etonanics/Finan« 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

24) Education 

a) newspaper reporters 

b) radio reporters 


c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) film 

•) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar lisungs 

3Q) Health Sggfi 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/Tht Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 
CjgnewsjMpers^ 

d) specialized publications 


38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


43) Public/Intcrnaiional Attain 

SmePcpanmmi 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized puNration reporters 

46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized |»ihi»r*«»ni reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar lisungs 

49) Telecommunicauons 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) laid 

a) newspaper reporters 

b) specialized pu bl icatio n s 

(in-flight magazines) 
z) travel trade publications 

51) While House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women's Issues 

a) newspaper reporters 
d) specialized publication reporters 

53 ) Wnoien/Fam ilv/LgmifC-Qnoued 

Audience 

d) specialized publications 

54) Youth-Onenied Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/repons 

e) calendar lisungs 

55) 2fiK£ 

a) newspaper reponers/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) Presidents List 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 


b) broadcast 

59) AIDS 

a) newspapers 

b) publications 

c) TV reporters 

d) radio reporters 
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c) TV reporters 

spe ci a liz e d publication reporters 41) Pcruagon/PcfCDSfi 

Nauonal Security 

25) Energy a) newspaper reporters 

a) newspaper reporters c) TV reporters 

c) TV reporters d) specialized publication reporters 

d) specialized publication reporters 

42) Public Policy a) newspapers 

26) Engineering a) newspaper reporters 

d) specialized publication reporters 































November 6, 1990 
CONTACT: Joann Stevens 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

SOVIET AND U.S. HISTORIANS 

SET THE RECORDS STRAIGHT ON WORLD WAR II 

In this era of glasnost and perestroika, Soviet historians 
are beginning to share their history in an attempt to set the 
history records straight, says military historian Ronald 
Spector. 

Spector, the new director of Security Policy Studies at The 
George Washington University, was one of 20 American and Soviet 
historians invited to participate in the recent Fourth Soviet 
American Symposium on World War II at Rutgers University. 

He described the session as an eye-opener, with the Soviet 
scholars revealing a seldom seen candor in sharing research, 
opinions and even open dissent. 

For the first time, says Spector, the Soviets discussed the 
number of casualties they sustained during World War II, a figure 
"much higher than previously believed," he says. 


MORE 




HISTORIANS 


PAGE TWO 


In another illuminating moment, one historian suggested that 
'•Stalin may have killed as many people as the war," Spector 
recalled. "It was amazing! For the first time we were seeing 
Soviet historians disagree with each other." 

Up to this time four Soviet-U.S. history sharing sessions 
have been held, two in the U.S. and two in Moscow. The fifth is 
scheduled to take place in Yalta in 1992 to commemorate the 1945 
Yalta Conference, says Spector. 

Information presented at the conferences will be used in 
articles appearing in scholarly journals and publications, as 
well as to update college curriculums and books, Spector says. 

Spector, who teaches a course on World War II at GW, is 
author of "Eagle Against the Sun: The American War in Japan," a 
book considered to be the definitive work on Japan in World War 
II. 
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SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 

d) specialized publication reporters 

13) An 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) £usiI£S& 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 
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18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

191 Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar lisungs 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 
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a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 
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•) newspaper reporters 

b) radio reporters 
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< d) specialized publication reporters 
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a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 
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c) TV reporters 

d) specialized publication reporters 
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November 6, 1990 
CONTACT: Joann Stevens 

(202) 994-6460 

FOR IMMEDIATE RELEASE 

UNITED GERMANY NO THREAT TO THE USSR 

WRITES GW's DIPLOMAT-IN-RESIDENCE 

"Dear Mikhail Sergeyevich (Gorbachev), a unified Germany, 
contrary to our longstanding views, will not threaten the Soviet 
Union. The countries which should be fearful are the countries 
of Western Europe. We and the countries of Eastern Europe are in 
no position economically to compete with a unified Germany." 
Signed Eduard Shevardnaze, Minister of Foreign Affairs. 

The letter is purely fictional. But the message presented 
so dramatically by Walter Roberts, diplomat-in-residence at The 
George Washington University, is dead serious. 

Roberts' article interpreting his view of the Soviet Union's 
position on a unified Germany was featured as a front page story 
in the October issue of "The World Today," Great Britain's major 
journal on international affairs. 

In it, Roberts states that he resists the conventional 
wisdom that Western pressure caused Soviet President Mikhail 
Gorbachev to agree to German reunification and to a unified 
Germany being a part of NATO. 

"The probability exists that Soviet actions were not the 
result of pressure from the West but rather were based on a view 
of the political, military and economic situation in Europe," 


MORE 




ROBERTS 


PAGE TWO 


Roberts writes. Then, constructing a fictional memo to 
Gorbachev from Shevardnadze, Roberts presents his case. 

The countries that should fear a united Germany, his article 
states, are Britain, France and Italy who once were 
"approximately the same size and equal strength and could 
cooperate on a more or less equal basis in the European 
Community. That will change dramatically when Germany is unified 
and assumes a dominant role, much to the unease of the other 
members of the EC." 

The article further summarizes the Soviet Union's 
relationship with Germany as well as with NATO. NATO was 
originally formed in 1949 as a response to Soviet aggression— 
particularly the 1948 coup in Czechoslovakia and the Berlin 
blockade, Roberts writes. With the Cold War rapidly thawing, 
there is now no reason for NATO, Roberts writes, "But the West 
Europeans and the United States have invested too much in NATO 
simply to let it die." 

As a diplomat, Roberts served in Yugoslavia and Austria. He 
is also former associate director of the United States 
Information Agency, the highest career position in USIA, and an 
expert on politics in the information age. 

Note ** Copies of the "World Today" article can be obtained from 
Joann Stevens, GW Office of University Relations, 2130 H Street, 
NW, Washington, DC 20052 or by calling (202) 994-6460. 
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FOR IMMEDIATE RELEASE 


CONTACT: 


November 6, 1990 
Joann Stevens 
(202) 994-6460 


UNITED GERMANY NO THREAT TO THE USSR 

WRITES GW'S DIPLOMAT-IN-RESIDENCE 


"Dear Mikhail Sergeyevich (Gorbachev), a unified Germany, 
contrary to our longstanding views, will not threaten the Soviet 
Union. The countries which should be fearful are the countries 
of Western Europe. We and the countries of Eastern Europe are in 
no position economically to compete with a unified Germany." 
Signed Eduard Shevardnaze, Minister of Foreign Affairs. 

The letter is purely fictional. But the message presented 
so dramatically by Walter Roberts, diplomat-in-residence at The 
George Washington University, is dead serious. 

Roberts' article interpreting his view of the Soviet Union's 
position on a unified Germany was featured as a front page story 
in the October issue of "The World Today," Great Britain's major 
journal on international affairs. 

In it, Roberts states that he resists the conventional 
wisdom that Western pressure caused Soviet President Mikhail 
Gorbachev to agree to German reunification and to a unified 
Germany being a part of NATO. 

"The probability exists that Soviet actions were not the 
result of pressure from the West but rather were based on a view 
of the political, military and economic situation in Europe," 
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Roberts writes. Then, constructing a fictional memo to 
Gorbachev from Shevardnadze, Roberts presents his case. 

The countries that should fear a united Germany, his article 
states, are Britain, France and Italy who once were 
"approximately the same size and equal strength and could 
cooperate on a more or less equal basis in the European 
Community. That will change dramatically when Germany is unified 
and assumes a dominant role, much to the unease of the other 
members of the EC." 

The article further summarizes the Soviet Union's 
relationship with Germany as well as with NATO. NATO was 
originally formed in 1949 as a response to Soviet aggression— 
particularly the 1948 coup in Czechoslovakia and the Berlin 
blockade, Roberts writes. With the Cold War rapidly thawing, 
there is now no reason for NATO, Roberts writes, "But the West 
Europeans and the United States have invested too much in NATO 
simply to let it die." 

As a diplomat, Roberts served in Yugoslavia and Austria. He 
is also former associate director of the United States 
Information Agency, the highest career position in USIA, and an 
expert on politics in the information age. 

Note ** Copies of the "World Today" article can be obtained from 
Joann Stevens, GW Office of University Relations, 2130 H Street, 
NW, Washington, DC 20052 or by calling (202) 994-6460. 
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A 


1) J>*aj Daily 

lecro Desk 
-»tylc, Capita] Life 

c) National Desk 


2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 



c) TV rgjpdcB- 

d) specialized pul 
r listings 


16) College Newspapers (local) 


4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

(j l) T^& Sbow/Public Affairs Show) 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6 ) 


c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 
Rational Desk 
[Mt ( least 
is, daybooks 


National Daily 
^ Was hington Bureau , 
b) HomeOffice —^ 


8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 


17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean's List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) £fiD2imi£I 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 


9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows __ 

<^e) Non-Network Radio Talk Shows 


a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) LafcfiI 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/The Cams 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 


10) Foreign Media 



13 ) 


.wspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 



(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media In sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 


24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pentagon/Defense 

National Security 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/lntemational Affairs 

Siaic Dcpanmcm 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) RcguiaiorY Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 
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45) Religion 
a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 


50)Ijftiel 

a) newspaper reporters 


b) specialized publications 
^ (in-llighi magazines) 
z) travel trade publications 


51) While house 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


52) Womens Issues 

a) newspaper reporters 
d) specialized publication reporters 


53) Wmncn/FamdY/Lcisure-Qngucd 

Audience 

d) specialized publications 


54) Ypulh-Qncmcd Audience 

a) newspaper reponers/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publicationVreports 

e) calendar lisungs 


55)£nace 

a) newspaper reponers/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 


56) President s List 

a) media 

b) colleagues 

57) i£H2nsm 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 
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NOV. 6, 1990 


MEDIA CONTACT: Kellie J. Boyet 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

ASSEMBLY RECOMMENDS CHANGES IN TOURISM POLICY 

Eco-tourism has arrived. The physical environment is 
taking "center stage" in tourism development and management, said 
participants attending the first International Assembly of 
Tourism Policy Experts held at The George Washington University 
last week. The four-day assembly was sponsored by GW's Tourism 
Policy Forum. 

More than 80 tourism officials from around the world were on 
hand to discuss major issues affecting world tourism, anticipate 
future tourism trends and make recommendations on improving the 
industry internationally. Their findings and recommendations 
are compiled into a summary report, "Toward a Framework for 
Global Tourism Policy: Key Policy Issues and Recommendations." 

Declaring that "tourism development must be compatible with 
the environment," officials need to "establish better linkages 
between tourism and natural/cultural resource policies," the 
report says. 


—MORE— 
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"Recognizing that the natural environment is the basic 
tourism product," the report states, "the industry must be pro¬ 
active in collaborating with environmental and other 
organizations in bringing about the preservation and restoration 
of the 'quality environment' in local and national settings both 
natural and man-made." 

Along with concern for the impact of tourism on the physical 
environment, assembly participants view tourism's match with the 
social environment as equally important. 

"Resident responsive tourism is the watchword for tomorrow," 
the report says. "Tourism development must be in harmony with 
the socio-cultural and ecological goals, values and aspirations 
of the host community...A match must be made between the goods of 
tourism and the needs and structure of the host environment." In 
essence, tourism should be a "socially responsible industry," not 
just an industry "repsonding to various pressures as they arise." 

Also, with a "growing demand for authenticity by tourists," 
tourism officials need to encourage public and private sectors to 
recognize and support cultural diversity within nations, the 
report contends. 

As with other industries, the technological boom will have 
an impact on tourism. This will be seen in a variety of ways, 
say the assembly members. For instance, video productions will 
dominate over printed materials, and the demand for a "deskilled" 


—MORE— 


ASSEMBLY OF TOURISM EXPERTS AT GW... 




labor force ("tech replacements") will increase, while demand for 
highly skilled knowledged-based workers will decrease. 

Lastly, the assembly recommends various avenues the 
international tourism industry can take to improve its reputation 
among governments and its ever-growing importance to economic and 
social development in all countries of the world. 

The Tourism Policy Forum is a non-profit research and 
analysis group of The George Washington University School of 
Education and Human Development. Established in 1988, the forum 
assists governments and businesses worldwide in developing 
international tourism policy, publishes research and position 
papers and brings together tourism officials in many other 
countries to discuss issues affecting world travel. 


Media interested in obtaining a detailed report on the 
International Assembly of Tourism Experts* recommendations should 
contact Kellie J. Boyet, GW Office of University Relations, at 
(202) 994-6460. 
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SLUG: J-S _ KWtftL^Lr S 
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AUTHOR: 


1) Local Daily 

a) Metro Desk 
Style, Capital Life 


2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 


3) Local TV 

a) News Desk 

b) Public Affairs Director 



4) Local Radio 

a) News Director 

b) PSA Director 



5) General Interest and News Magazine 
a) Local Coverage 
^ PJ NflhonalTJorejSg^ 


6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 


7) Wire Services 

a ) City Desk 
Natio nal Llftsk 

c) Broadcast 
^"^ybooks 


8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 


9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 


10) Foreign Media 



c) Canadian 

d) Hispanic 

e) Japanese 



i) Chinese 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean's List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

s) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Financg 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) *~4o reporters 
c ^porters 

d) * r -*‘alized publication reporters 

e) calendar listings 


24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32 ) Lat&i 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33 ) Law/The Coufls 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Tdaommunitauam 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 


35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 



e) calendar listings 


37) Military 

a) newspapers 
d) specialized publications 


38) Museums 

d) specialized publication reporters 


39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


51) While House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women's Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/FamUv/Leisure-Onenied 

Audience 

d) specialized publications 

54) Ypuih-Qncnicd Audience 

a) newspaper reponers/columns 

b) radio reporters/shows 

c) TV show* 

d) specialized publications/reports 

e) calendar listings 

55) Sara 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 


40) Poll DCS 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


56) President's List 

a) media 

b) colleagues 



4i)EemagQii/E>ef6iise 


fjJY 


^rSysp o c ia hred p u h l it at mn r e p ort e rs 


e) calendar 


42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 


43) Public/lntemational Affairs 



44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 


OTHER: 
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NOV. 7, 1990 


CONTACT: Kellie J. Boyet 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

DOES 11 FREEDOM OF THE PRESS" HELP TERRORISTS? 

Does media coverage of terrorism assist terrorists? This 
and other questions are the focus of a penetrating new book on 
terrorism and the media edited by Yonah Alexander, a professor of 
international affairs at The George Washington University, and 
Richard Latter, associate director of Wilton Park, an 
international conference center established by the British 
government. 

"Terrorism and the Media: Dilemmas for Government, 
Journalists and the Public" contains studies presented at the 
January 1988 Wilton Park Conference on terrorism and the media. 

Held near London, England, the conference featured 
government representatives, the media, police officials, 
international relations experts and academics discussing the 
various ethical and security questions raised by media coverage 
of terrorist incidents. 

Where freedom of the press is a cherished right, media 
coverage of terrorism can pose many challenges, the contributing 
authors say. The book discusses the importance media plays as a 


—MORE— 
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propaganda tool of terrorists, and outlines how the United 
States, Great Britain and European nations view media coverage of 
terrorism. 

"Although accepting the vital role of the press in 
maintaining a democractic society, many people believe that 
• freedom of the press' must be exercised with caution and 
discretion in relation to terrorist incidents and campaigns," 
Alexander and Latter say in the introduction. 

Major concerns highlighted in the book include the need for 
an international strategy, especially by Western nations, to 
combat terrorism, and what role the media should play in 
implementing such a strategy. The guidelines some media 
organizations have already established for covering terrorist 
acts also are discussed. 

"Reactions to terrorism have been piecemeal and 
uncoordinated in the past," Alexander and Latter contend, "and 
Western governments have sometimes been slow to appreciate its 
consequences." Resultantly, response by the Western media and 
governments to terrorist demands have been characteristically 
incohesive, the editors conclude. 

Presenting recommendations made at the Wilton Park 
Conference, the editors suggest ways in which nations can 
cooperate to discourage future terrorist activities. The Wilton 
Park Conference was established by the British government in the 
1940s as a center to address post-World War II issues. 


—MORE— 


TERRORISM AND THE MEDIA... 




Yonah Alexander, a faculty member of GW's Elliott School of 
International Affairs, has authored or edited more than 40 books 
on international affairs, terrorism and psychological warfare. 
His frequent briefings on terrorism at GW bring together top 
policy analysts, military and government representatives and 
scholars from around the world. 

In addition to his position at GW, Alexander also is an 
advisor to the U.S. Congressional Office of Technological 
Assessment and is director of the Institute for Studies in 
International Terrorism at the State University of New York. 

Richard Latter is associate director of Wilton Park, where 
he has been a member of the academic staff since 1987. An 
expert in political theory, security, alliance politics and arms 
control, he is the author of "The Making of American Foreign 
Policy in the Middle East, 1945-1948." 

"Terrorism and the Media: Dilemmas for Government, 
Journalists and the Public" is published by Brassey's (U.S.), 
Inc. 


—30— 


Media interested in either reviewing "Terrorism and the Media., 
or speaking with the editors should contact Kellie J. Boyet, GW 
Office of University Relations, at (202) 994-6460. 
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Media interested in either reviewing "Terrorism and the Media..." 
or speaking with the editors should contact Kellie J. Boyet, GW 
Office of University Relations, at (202) 994-6460. 
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MEDIA CONTACT: Heather Ittel 

(202) 994-6460 
FOR RESERVATIONS: (202) 994-8157 

FOR IMMEDIATE RELEASE 

WASHINGTON AREA ECONOMIST GIVES ECONOMIC OUTLOOK 
AT NORTHERN VIRGINIA LUNCHEON MEETING 

EVENT: Stephen S. Fuller, a noted expert on the Washington area 
economy and chair of the George Washington University 
urban planning and real estate development program, will 
present his "Local Economic Outlook For the 1990's." The 
luncheon meeting is sponsored by the Alumni Association of 
GW's School of Business and Public Management. 

WHEN: Tuesday, November 27, 1990 

11:30 a.ra. - reception 
12:00 noon - lunch/presentation 

WHERE: Fairview Park Marriott Hotel 
3111 Fairview Park Drive 
Falls Church, VA 

COST: $22.00 per person 

BACKGROUND: Fuller will address the nature of federal purchasing 

in metropolitan Washington and its concommitant impacts and 
trends. He also will discuss the forecasting model and economic 
indicators he is developing for the region. The model is 
scheduled for release in January. 

Foreseeing a growing sophistication of the local economy over the 
next ten years, Fuller says that during the 1980's the 
"Washington area experienced an enormous maturation making it fit 
and ready to grow." 

The author of numerous articles and reports on economic 
development, housing and urban planning, Fuller is frequently 
cited in both print and broadcast media. His research has 
primarily focused on the changing role of the federal government 
as a major source of jobs and business activities within the 
general economy. 

—30— 

♦Note: Media wishing to attend the luncheon should contact 
Heather Ittel, Office of University Relations, at (202) 994-6460. 
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SLUG: 


AUTHOR 


1) Local Daily 
_a .\ Metro Desk 

Style, Capital Life 
National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PC County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show^ublic Affairs Show 

4) Local Radio 
Ews Directt 
SA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wj 






DATE RELEASED: 




b) National Desk 

ci 


8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper repeaters 
d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 




14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean's List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Ecnoflmicsffiinaacc 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) HcalUi Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Utal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/Thc Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

u) specialized puDlication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Fcma8Qn/£>cicnsc 

National Sccuoiy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/Inicmaiional Attain 

Stale Pcpanmcai 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology. 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Tclaommumcauais 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) laid 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) While House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women's issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/Familv/Leisiire-Qnenicd 

Audience 

d) specialized publications 

34) YouihOncnicd Audience 

a) newspaper reporters/columns 

b) radio reporterVshows 

c) TV shows 

d) specialized publicationVreports 

e) calendar listings 

55) Sore 

a) newspaper reporters/col unins 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) President's List 

a) media 

b) colleagues 



58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 
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Nov. 8, 1990 


CONTACT: Kellie J. Boyet, GW 

(202) 994-6460 
Tracy Barrand, ISC 
(202) 828-0802 


FOR IMMEDIATE RELEASE 

WHAT ROLE DOES SYRIA PLAY IN THE PERSIAN GULF CRISIS? 

With world attention currently focused on the possibility of 
U.S. military force against Iraq, the role Syria is playing in 
the Persian Gulf crisis has largely been overlooked. 

The regional implications of Syria's alignment with the 
United States and how it will change the future of American 
diplomacy in the Middle East will be the subject of a panel 
discussion on Capitol Hill next week. Sponsored by the 
International Security Council, in cooperation with The George 
Washington University, the discussion will be held on Wednesday, 
Nov. 14 from 9:00 a.m. to noon in Room 419 of the Senate Dirksen 
Office Building. 

Ambassador Charles M. Lichenstein, chairman of the 
International Security Council's advisory board, will moderate 
the discussion. Yonah Alexander, a research professor in George 
Washington's Elliott School of International Affairs and a noted 
authority on terrorism, will serve as a panelist. 


—MORE— 




SYRIA'S ROLE IN THE PERSIAN GULF CRISIS... 


— 2 - 


Other panelists include Steve Emerson, author; Heath Lowry/ 
director of the Institute of Turkish Studies; Paul Joyal, former 
director of security for the U.S. Senate Select Committee on 
Intelligence; Elie Kedourie, professor at the London School of 
Economics; Noel Koch, a former Pentagon official; Habib Malik, a 
professor at the American University in Beruit; and Haim Shaked, 
a professor at the University of Miami. 

—30— 

Media interested in covering the discussion on Syria's role in 
the Gulf crisis should contact Kellie J. Boyet, GW Office of 
University Relations at (202) 994-6460, or Tracy Barrand, 
International Security Council at (202) 828-0802. 
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(202) 994-6460 
Tracy Barrand, ISC 
(202) 828-0802 
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WHAT ROLE DOES SYRIA PLAY IN THE PERSIAN GULF CRISIS? 

With world attention currently focused on the possibility of 
U.S. military force against Iraq, the role Syria is playing in 
the Persian Gulf crisis has largely been overlooked. 

The regional implications of Syria's alignment with the 
United States and how it will change the future of American 
diplomacy in the Middle East will be the subject of a panel 
discussion on Capitol Hill next week. Sponsored by the 
International Security Council, in cooperation with The George 
Washington University, the discussion will be held on Wednesday, 
Nov. 14 from 9:00 a.m. to noon in Room 419 of the Senate Dirksen 
Office Building. 

Ambassador Charles M. Lichenstein, chairman of the 
International Security Council's advisory board, will moderate 
the discussion. Yonah Alexander, a research professor in George 
Washington's Elliott School of International Affairs and a noted 
authority on terrorism, will serve as a panelist. 


—MORE— 
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Other panelists include Steve Emerson, author; Heath Lowry, 
director of the Institute of Turkish Studies; Paul Joyal, former 
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NOV. 8, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


MEDIA ADVISORY 

GW PROFESSORS COMMENT ON FALL OF BERLIN WALL - ONE YEAR LATER 


G. Peter Lauter. professor of business administration 

(202) 994-7374 
(202) 667-3379 

"The euphoria from the fall of the Berlin Wall is ending, and the 
realization that Eastern European countries will not quickly 
match the standard of living of the advanced Western European 
industrialized nations is a bitter pill," says Lauter. 

Lauter contends that 1991 will be the worst year for Eastern 
Europe for a variety of reasons: 1) The conversion of the 
transfer ruble to dollar trade beginning in January 1991; 2) the 
enormous debt held by Hungary and Poland due in 1991; 3) the 
effects on oil prices resulting from the Persian Gulf crisis; and 
4) difficulties in Eastern European countries increasing their 
exports to the European Community. 

Furthermore, says Lauter, the new governments will have to help 
change the mentality of their citizens. People must learn to 
accept that there are winners and losers in a free market 
society, and the losers are usually those who have the least 
protection. The unprotected in Eastern Europe range from the 
elderly, whose pensions can not keep up with inflation, to those 
who formerly held unnecessary jobs when underemployment policies 
existed. 

He adds it will take 5-10 years of hardship and then another 
10-30 years to build up an economy that will provide its citizens 
with what they desire. 


More 




BERLIN WALL 


—2 — 


Lauter recently contributed to the Blue Ribbon Commission report 
on Hungary's economic transformation. He is fluent in German and 
Hungarian. 


Joseph Pelzman. professor of economics and international affairs. 

(202) 994-7108 (office) 

(301) 299-4527 (home) 

The fall of the Berlin Wall and the unification of Germany will 
"have a ripple effect on the economies of Yugoslavia, Turkey and 
other Eastern and Central European countries," says Pelzman, 
"because East Germans will replace other guest workers that 
previously came to West Germany." 

The unification also will impact the United States. West Germans 
who previously invested in the United States will now invest in 
Germany because of the higher rates of return on investments in 
that country. 

Pelzman's scholarly research focuses on Eastern European and 
Soviet economics, U.S.-Soviet trade policy and Middle East trade. 
A prolific writer, his articles have appeared in publications 
such as "Applied Economics," "The International Economy" and 
"Business and Economic Review." 
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SLUG: i/t \ An 4 srf 

AUTHOR: ./ 


DATE RELEASED: 


1) Local Daily 

a) Metro Desk 
^^b) Style, Capital Life 
;) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director _ 

d) Talk Show/Pubbc Affairs Show . 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 
^—4) Daybooks 

8; w, ndicates/Ne ws Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newsp^en (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 


29)Ei]m 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

3Q)tohh btrrfco 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) 14tt 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) serialized publication reporters 

33 ) uw/Thc Cams 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar lisiings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) ^iiaiX— 

(yiT rewspapersy^ 

d) specialized publications 


45) Religion 

a) newspaper reporters 
d) socialized publication reporters 

46) Social Sciences (Psychology. 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper repanen 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper repanen 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Tctoommunicaiigis 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reparten 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) While House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women's Issues 

a) newspaper reparten 
d) specialized publication reporters 

™ Women^amdv/Leisure-Qneni^ 
Audience 

d) specialized publications 

54) Youth-Qncnied Audience 

a) newspaper reponerVcolumns 


10) Foreign Media 


a) Australian 



d) Hispanic 

e) Japanese 
0 French 

h) Korean 

i) Chinese 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c Noe- under¬ 
lined categories generally contain 
listings limited to local media la sub- 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reparten 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Financc 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

24) Education 

a) newspaper repanen 

b) radio reporters 

c) JVj®pQ0cn - 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporten 

e) calendar listings 

27) Environment 

a) newspaper reporten 

c) TV reponen 

d) specialized publication reporters 

28) £2fcal 

a) newspaper reporten 

b) radio reporten 

c) TV reporters 

d) specialized publication reponen 


38) Museums 

d) specialized publication reporten 

39) Music 

a) newspaper reponen 

b) radio reporten 

c) TV reporten 

d) specialized publication reporten 

e) calendar listings 

40) Politics 

a) newspaper reporten 

b) radio reporten 

c) TV reporters 

d) specialized publication reponen 

'41) Pentagon/Defense 

Naiionai Sccumy 

a) newspaper reporten 

c) TV reporters 

d) specialized publication reponen 

42) Public Policy 

a) newspaper reparten 
d) specialized publication reponen 

43) Publicflnicmaiional Attain 

Stale Pcpanmon 

a) newspaper reporters 

b) radio reporten 



44) Rcgulaiory Agencies 

a) newspaper reporten 

b) radio reporten 

c) TV reporters 

d) specialized publication reponen 


b) radio reporterVshows 

c) TV shows 

d) specialized publicationyteports 

e) calendar listings 

55) £fiatt 

a) newspaper reponerVcolumns 

b) radio reporterVshows 

c) TV reporters 

d) specialized publication reporters 

56) President's List 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporten 

d) specialized publication reponen 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapen 

b) specialized publications 

c) TV reporten 

d) radio reporten 


OTHER: 
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CONTACT: 


November 8, 1990 
Joann Stevens 
(202) 994-6460 


MEDIA ADVISORY 


WAR HISTORIANS REFLECT ON VIETNAM 


EVENT: "History of the Vietnam/Indochina War" conference, the 

first meeting of Vietnam War historians 25 years after 
the battle of la Drang, the first major battle of the 
war. The conference will present reflections on 
Vietnam and information from previously undisclosed 
documents captured during the war. Military historian 
Ronald Spector, director of the Security Policy Studies 
Program at The George Washington University, will be 
one of three historians presenting papers at the 
conference. Other presenters include Tran Van Tra, 
author of "Ending the 30 Year War," and Vietnam era 
generals. 


WHEN: November 16 and 17, beginning at 9 a.m. daily 

WHERE: Columbia University 

School of International Affairs, Room 1512 
420 West 118th Street 
New York, NY 10027 


Background: Ronald Spector is one of the nation's leading 

military historians. He will present information from previously 
undisclosed war documents and a paper titled, "How Do You Know If 
You're Winning? Perspectives On American Military Performance 
in Vietnam, 1965-1970." 

The paper examines the common notion that America won all 
the battles in Vietnam and assesses the strengths and weaknesses 
of U.S. ground forces. Spector contends that the ground war 
ended in a stalemate with neither side admitting its problems. 


MORE 





VIETNAM 


PAGE TWO 


Spector says that ironic as it seems, the ground war in 
Vietnam might even be compared to to World War I in the sense 
that both sides always considered themselves to be on the 
offensive but the fighting was, in fact, stalemated. 

A prolific writer, Spector is author of "Advice & Support 
The Early Years of the U.S. Army in Vietnam" and "Eagle Against 
the Sun: The American War with Japan." Spector is scheduled to 
make his presentation Friday afternoon. 

The conference convenes at 9 a.m. daily. Among the notable 
Vietnamese representatives expected to attend are Hoang Phuong, 
director of the Institute of Military History in Hanoi and Luu 
Doan Huynh, a specialist in diplomatic history with the Institute 
of International Relations. 

Presenters will cover various periods in the history of the 
war. They include: Vietnamese and American Perspectives of 

the War; Vietnamese Revolution/U.S. Intervention; U.S. 

Escalation; Vietnamese Strategy and Mobilization; Dissent and 
U.S. Policy-Making; Assessing the Nixon/Kissinger Period; and 
Interpretive Issues of the War. 


30 
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the Sun: The American War with Japan." Spector is scheduled to 
make his presentation Friday afternoon. 

The conference convenes at 9 a.m. daily. Among the notable 
Vietnamese representatives expected to attend are Hoang Phuong, 
director of the Institute of Military History in Hanoi and Luu 
Doan Huynh, a specialist in diplomatic history with the Institute 
of International Relations. 

Presenters will cover various periods in the history of the 
war. They include: Vietnamese and American Perspectives of 
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SLUG: /./fJ?,, (y)o _ 

AUTHOR: 1/ _ DATE RELEASED: 


1) Local Daily 

a) Metro Desk 
— b) Style, Capital Life 
c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

c d) Talk Show/Public Affain Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Pubiic Affain Show 

5) General Interest and News Magazine 

a) Local Coverage 
c^SBonal Coverage " 

6) Naoonal Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 
_d) Daybooks 

v , ndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

c) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 
g) German 
b) Korean 
i) Chinese 


(NOTE: Underlined oticgorks 
which follow are major categories, 
containing extensive media listings in 
sub<ategories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) An 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) penalized publications 

15) Busmen 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newsp^xrs (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) faonanic5/Finaa« 

a) newspaper reporters 

b) radio rep s 

c) TV repc** 

d) specialized publication reporters 

24) Education 

A) newspaper reporters 

b) radio reporters 
C) TV reporters 

c^aoediCzed ixiblicaiionreparteia^ 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) £flYironmai 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

Hrmiih Servges 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Uttf 

a) newspaper reporters 
h) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/The Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized puNratmn reporters 


46) Social Sciences (Psychology. 
Sociology) 

a) newspaper reporters 
d) specialized publication reporters 


47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar lutings 


49) Telecofnmumcauam 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 


50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 


35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) ftimPl)/I>CfCfltt 

Nauppal Sscuriiv 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/!ntemaiional Affain 

Smc Pcpanmau 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


31) Whuc house 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Womens lanes 

a) newspaper reporters 
d) specialized publication reporters 

33) Wnmen/Familv/Leimfe-Onaucd 
Audience 

d) specialized publications 

M) laulfcQnfluat Audience 

a) newspaper reporterVcolumns 

b) radio reponen/shows 

c) TV shows 

d) specialized puNicatioiu/repons 

e) calendar listings 

55) £&a££ 

a) newspaper reporterVcolumns 

b) radio reponerVsbows 

c) TV reporters 

d) specialized publication reporters 

56) President s List 

a) media 

b) colleagues 

37) Tcrronan 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

38) Jgwiali Media 
a) newspapers 
h) broadcast 

39) AIDS 

a) newspapers 

b) Specialized pnhlirfinnt 

c) TV reporter, 

d) radio icponen 
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November 9, 1990 
CONTACT: Joann Stevens 

(202) 994-6460 

FOR IMMEDIATE RELEASE 

GW RESEARCHERS LOOK AT WAYS STUDENTS LISTEN 

Having trouble learning a foreign language? Or does it 
sound familiar to you? The difference may not be in what you 
know, but how you listen says Irene Thompson, associate professor 
of Russian at The George Washington University. 

Thompson and her colleague Joan Rubin were recently awarded 
a $150,000 grant by the U.S. Department of Education's 
International Studies Program to research ways of improving the 
listening comprehension skills of students studying Russian. 

"We're trying to find out what kind of strategies the 
students use to understand what they are listening to," Thompson 
explained. The three-year grant is unique in that "very little 
is known about listening comprehension," she says. "We sort of 
assume that people know how to listen, that the ability to listen 
is something God gave us." 


MORE 



LISTEN UP 


PAGE TWO 


Not so, says Thompson, who contends that the ability to 
hear and listening skills are not the same thing. Thompson says 
she has encountered students who don't know how to take notes 
even in their native tongue because their listening skills are so 
poor. 

When it comes to listening in a foreign language, even good 
first-language listeners can "decide to tune out and stop 
listening when the language is coming at them at a normal rate," 
Thompson offers as an example. When unable to follow what is 
being said, "the first impulse is to tune out and withdraw." 

Many students feel they must understand every word before 
they can understand the message. This is an impossible task, 
says Thompson. The goal "is to teach students to hang on to what 
they do understand and to use that to figure out the rest." 

Thompson and Rubin's quest is to try to learn the strategies 
students use when they listen to a foreign language, to identify 
those strategies that are effective and then to teach students to 
use them. "Once learners discover that a certain strategy pays 
off," says Thompson, "they are more willing to use it in other 
listening situations." 

Thompson and Rubin are conducting their study by introducing 
different kinds of authentic listening materials into an 
intermediate Russian language class. Materials range from 
television, news and weather interviews to videotapes of Russian 
films. 


MORE 


LISTEN UP 


PAGE THREE 


Thompson says the students are aware of their participation 
in the study and are willing to discuss individual listening 
strategies. 

'•Everybody knows that this is a discovery process for all of 
us," she says. "Students understand that nobody is an expert, 
and that we are all trying to learn." 

By learning how students comprehend what they hear, Thompson 
says doors will be opened to help students to become more 
effective listeners. Without the understanding of basic 
principles of aural comprehension, "we're just groping in the 
dark." 
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SLUG: 


/hfapkySi 


AUTHOR: 








r 


DATE RELEASED: 


1) Local Daily 

a) Metro Desk 

b) Style, Capital Life 
e) National Desk 

2) Metro Newspapers 

^"bfMaryland (PC County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PS A Director _ 

l Jaih^ 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 
^ ^R6»y665k s_^> 

h, , ndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

a) newspaper reporter* 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

191 Congress 

a) newspaper reponers 

b) radio reponers 

c) TV reponers 

d) specialized publication reponers 

20) Consumer 

a) newspaper reporters 

b) radio reponers 

c) TV reporters 

d) specialized publication reponers 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reponers 

d) specialized publication reponers 

e) calendar lisungs 


29)EUm 

a) newspaper reponers 

b) radio reponers 

c) TV reponers 

d) specialized publication reponers 

e) calendar lisungs 

Health Service 

a) newspaper reponers 

b) radio reponers 

c) TV reponers 

d) specialized publication reponers 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Life* 

a) newspaper reponers 

b) radio reponers 

c) TV reponers 

d) specialized publication reporters 

33) Law/The Couns 

a) newspaper reponers 

c) TV reponers 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reponers 

35) Literary 

a) newspaper reponers 

d) specialized publication reporters 

e) calendar lisungs 

36) Media 

a) newspaper reponers 

b) radio reporters 

c) TV reponers 

d) specialized publication reporters 

e) calendar lisungs 

37) Military 

a) newspapers 


45) Religion 

a) newspaper reponers 
d) yecialized publication reponers 

46) Social Sciences (Psychology. 

Sociology) 

a) newspaper reporters 
d) specialized publication reponers 


) newspapa reporters . 

c) TV reponers 

r~fl) specialized puNgation reporter* 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar lisungs 

49) Telecommunications 
a) newspaper reponers 

d) specialized publication reponers 

e) calendar lisungs 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

31) While House 

a) newspaper reponers 

b) radio reponers 

c) TV reponers 

d) specialized publication reporters 

52) Worn mi's touts 

a) newspaper reporters 
d) qpecaAaed publication reponers 

51) WrwTteiv/FamdvA^isure-Onenied 

Audience 

d) specialized publications 
54) Youth-Onented Audience 


e) Non-Network Radio Talk Shows 

22) Drama 


a) newspaper reporters/columns 

10) Foreign Media 

a) newspaper reporters 

38) Museums 

b) radio reponerVshows 

b) radio reponers 

d) specialized publication reponers 

c) TV shows 

a) Australian 

r) TV reporters 


d) ii!ifVVi jXlbliratiMiitrVvpOftS 

b) British 

d) specialized publication reponers 

39) Music 

e) calendar lisungs 

c) Canadian 

e) calendar Listings 

a) newspaper reponers 


d) Hispanic 


b) radio reponers 

S5)£fi££ 

e) Japanese 

23) Etononucs/Financc 

c) TV reporters 

a) newspaper reponers/columns 

0 French 

a) newspaper reporters 

d) specialized publication reporters 

b) radio reponers/shows 

g) German 

b) radio reporters 

e) calendar listings 

^clJVjrponcrs 

b) Korean 

c) TV reporters 

C3) specialized publication iepane?r> 

i) Chinese 

d) specialized publication reponers 

40) Politics 

a) newspaper reponers 

56) President s List 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c Non-under- 
lined categories generally contain 
listings limited to local media la sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reponers (local, 
national and syndicates) 
d) specialized publication reponers 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reponers 

13) An 

a) newspaper reporters 

b) radio reponers 

c) TV reponers 

d) specialized publication reponers 

e) calendar listings 


24) Education 

a) newspaper reporters 

b) radio reponers 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reponers 

c) TV reponers 

d) specialized publication reponers 

26) Engineering 

c) TV reponers 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reponers 

c) TV reporters 

d) specialized publication reponers 

28) Federal 

a) newspaper reporters 

b) radio reponers 

c) TV reponers 

d) specialized publication reporters 


b) radio reporters 

c) TV reponers 

d) specialized publication reponers 

41) ftmagQn/E>6fciisc 

National SecuriiY 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reponers 
d) specialized publication reporters 

43) Public/lmcmational Alton 

Sute Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


a) media 

b) colleagues 


57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reponers 

e) calendar lisungs 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) pihlirjrinnt 

c) TV reporters 

d) radio reporters 
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CONTACT: 


November 9, 1990 
Richard Arnold 
(202) 994-6460 


FOR IMMEDIATE RELEASE 

EXPLORING THE DEPTHS OF ASTROPHYSICS 


EVENT: Martin 0. Harwit, Ph.D., director of the Smithsonian 

Institution's National Air & Space Museum, will be 
guest lecturer for the physics colloquium series at 
The George Washington University. He will speak on 
"The Growth of Understanding in Astrophysics." 


WHEN: Tuesday, November 27, 1990 

3:45 p.m. - reception; 4:15 p.m. - lecture 

WHERE: The George Washington University 

Corcoran Hall, Room 101 
725 21st Street, NW 


Background: Astrophysics is the branch of astronomy dealing 

with the physical and chemical constitution of celestial matter. 
Understanding astrophysics is influenced by a number of factors. 
Harwit will describe these factors with an underpinning of 
historical examples to show how our understanding of cosmic 
processes evolves. 

Born in Prague, Czechoslovakia, Harwit is credited with 
establishing the research group that built the first rocket- 
borne telescopes cooled to liquid helium temperatures. Today all 
infrared space instruments use similarly cooled telescopes for 
astronomical observations. 

In the mid-1970s, he began studying the history of astronomy 
and space science as it relates to public policy issues. The 
research spawned "Cosmic Discovery," a publication used to help 
formulate space policy in the U.S. and abroad. Since 1985, 

Harwit has served as chairman of the National Aeronautics and 
Space Administration's Astrophysics Management Working Group. He 
is also a member of NASA's Space and Earth Science Advisory 
Committee and an external member of the Max Planck Institute for 
Radioastronomy in Bonn, Germany. 

He has published three books on astrophysics and astronomy, 
is the author of more than 170 articles on scientific subjects, 
and holds several patents for technical innovations. 
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SLUG: -75 /&LCL& 

AUTHOR: _ 


__ yL4e*£L*£fL Lj/L d&ld. ~ ^ (2- 

DATE RELEASED: 7/ ^ _ 


1) Local Daily 

a) Metro Desk 

b) Style. Capital Life 
—•*) National Desk 

2 ,. .wtro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 
^ Director 

c) Calendar Listings 

d) Talk Sbow/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) S> ies/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


(NOTE: Underimed categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media In sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advenising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean's List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Etonomics/Financc 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29)EUm 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30> Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Lata 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/Thc Coufu 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) PcmagQn/PcfgDsc 

National Security 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology. 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) laid 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

31) While House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women’s Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/Familv/Leisure-Onenied 

Audience 

d) specialized publications 

54) Youth-Onemcd Audience 

a) newspaper reporters/columns 

b) radio reporterVshows 

c) TV shows 

d) specialized publicationVreports 

e) calendar lisungs 

55) Space 

a) newspaper reporterVcolumns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) Presidents Lisi 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporters 


d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

42) Public Policy a) newspapers 

a) newspaper reporters b) broadcast 

d) specialized publication reporters 

59) AIDS 

43) Publie/lnlemaiional Affaire 

Stale Depanmem 


a) newspapers 

b) Sp^i*!* 7 **! piMirjtinm 

c) TV reporters 

d) radio reporters 
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Nov. 9, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 

PUBLIC SERVICE ANNOUNCEMENT to run through November 29. 1990 

(30 sec.) 

ALAN CHEUSE READS FROM NEWEST WORK AT GW READING SERIES 

ALAN CHEUSE, BOOK COMMENTATOR FOR NATIONAL PUBLIC RADIO'S "ALL 
THINGS CONSIDERED" WILL READ FROM HIS LATEST FICTION WORK TITLED 
"THE LIGHT POSSESSED" IN THE FINAL SEGMENT OF THE FALL 1990 JENNY 
MCKEAN MOORE READING SERIES AT THE GEORGE WASHINGTON UNIVERSITY. 
THE FREE READING WILL BEGIN AT 8:00 P.M. ON THURSDAY, NOVEMBER 
29, IN ROOM 403 OF THE UNIVERSITY'S MARVIN CENTER, 800 21ST 
STREET, NORTHWEST. FOR MORE INFORMATION CALL (202) 994-6180. 
THAT'S (202) 994-6180. 
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IVLqcal Daily 

Metro Desk 
y Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 


29) film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Semess 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 


4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wirt Services 

a) City Desk 
Wslauonal Desk 
oadcast 

^JaybooP^ 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 


17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean's List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 


d) specialized publication reporters 

32) Later 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Uw/Thc Cams 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 


10) Foreign Media 

a) Australian 
fc) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


A 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media In sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 

d) specialized publication reporters 

13) Art 

a) newspaper reporters 
hLpfcclif) reporters 
reporters 

l, . jcialized publication reporters 

e) calendar listings 


a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 


\/ 24 


23) Economics/Finance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporter 


24) Education 

*)jiewspaper reporters 

b) radio reporters 


38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


c) TVreporters __ 

d) specialized publication reporters 41) PMllflgQn/PgfgnSC 

-- Klalinnal Q»»riinl 


National Sec uni y 


25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


v 26) Engineering 

c)TYreporters 


27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/]mtmanonal Affairs 

Stale Dtpanmcni 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 


46) Social Sciences (Psychology, 
Sociology) 

a) newspaper reporters 
d) specialized publication reporters 


/47)Sggfltt_ 

V C- 4 ) ne wq»per re ponen^ 

b) radio reporters 

c) XVreporters 

d) specialized publication reporters 


V 48) Technology 

JklJDGwsg*p& reporters 


c) TV reporters 

d) specialized publication reporters 
Cfj flfiAr l istings^) 


49) Telecommunications 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 


50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) While House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Mmga 's Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/Familv/Leisure-Qnenied 

Audience 

d) specialized publications 

54) Youdi-Onenttd Audience 

a) newspaper re porters/ columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publicauxu/reports 

e) calendar lisungs 


55) Space 

a) newspaper re porters/col iimns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 


56) Ettsidcmilisi 

a) media 

b) colleagues 

37) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 


OTHER: 
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November 12, 1990 
CONTACT: Richard J. Arnold 

(202) 994-1423 


FOR IMMEDIATE RELEASE 

BUSH ADMINISTRATION SCIENTIST TO ADDRESS 

GW DINNER FOR SCIENCE EDUCATORS 


"Broadening the Participation of Students in Science and 
Engineering" is the theme for the second annual dinner hosted by 
The George Washington University School of Engineering and 
Applied Science (SEAS) to promote careers in science and 
technology. 

The event, to be attended by area high school science 
teachers and science coordinators, will feature J. Thomas 
Ratchford, Associate Director for Policy and International 
Affairs of the Office of Science and Technology Policy, as 
keynote speaker. 

C. Dianne Martin, GW's assistant professor of engineering 
and applied science, says the dinner's purpose is twofold: "to 
help teachers feel good about being teachers," and "to encourage 
more students—any kind of student--to come into science, math, 
and engineering. Toward that goal we have all sorts of targeted 
programs." Last year's event drew approximately 200 attendees. 





RATCHFORD 
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Martin hopes the dinner will call attention to the paucity 
of science and engineering students at the college and graduate 
levels—a problem that exists nationally. GW is hosting the 
event to encourage science educators to inform their students of 
the opportunities provided by the many science and engineering 
programs available. 

Prior to his appointment by President Bush, Ratchford was 
Associate Executive Officer of the American Association for the 
Advancement of Science. There he served as deputy to the chief 
executive officer and headed the association's program 
directorates: education and human resources, international 
programs, and science and policy programs. 

As a member of the professional staff of the Congressional 
Committee on Science and Technology of the U.S. House of 
Representatives from 1970 to 1977, Ratchford was one of the first 
scientists to serve the Congress on a full-time basis. His 
responsibilities dealt mainly with policy and funding for science 
and technology, as well as energy research and development. 

Over the years, he has chaired advisory panels for 
organizations such as the Gas Research Institute, the 
Congressional Office of Technology Assessment, the National 
Science Foundation, and has served as a consultant and advisor 
to various governmental, university, and industrial 
organizations. 

Information packets will be available at the dinner as well 
as a videotape produced by the School of Engineering. 

-30- 

Media planning to attend this event should notify Carolyn Rogers 
at (202) 994-7181. 



November 12, 1990 
CONTACT: Richard J. Arnold 

(202) 994-1423 

FOR IMMEDIATE RELEASE 

BUSH ADMINISTRATION SCIENTIST TO ADDRESS 

GW DINNER FOR SCIENCE EDUCATORS 

"Broadening the Participation of Students in Science and 
Engineering" is the theme for the second annual dinner hosted by 
The George Washington University School of Engineering and 
Applied Science (SEAS) to promote careers in science and 
technology. 

The event, to be attended by area high school science 
teachers and science coordinators, will feature J. Thomas 
Ratchford, Associate Director for Policy and International 
Affairs of the Office of Science and Technology Policy, as 
keynote speaker. 

C. Dianne Martin, GW's assistant professor of engineering 
and applied science, says the dinner's purpose is twofold: "to 
help teachers feel good about being teachers," and "to encourage 
more students--any kind of student—to come into science, math, 
and engineering. Toward that goal we have all sorts of targeted 
programs." Last year's event drew approximately 200 attendees. 






RATCHFORD 


— 2 — 


Martin hopes the dinner will call attention to the paucity 
of science and engineering students at the college and graduate 
levels—a problem that exists nationally. GW is hosting the 
event to encourage science educators to inform their students of 
the opportunities provided by the many science and engineering 
programs available. 

Prior to his appointment by President Bush, Ratchford was 
Associate Executive Officer of the American Association for the 
Advancement of Science. There he served as deputy to the chief 
executive officer and headed the association's program 
directorates: education and human resources, international 
programs, and science and policy programs. 

As a member of the professional staff of the Congressional 
Committee on Science and Technology of the U.S. House of 
Representatives from 1970 to 1977, Ratchford was one of the first 
scientists to serve the Congress on a full-time basis. His 
responsibilities dealt mainly with policy and funding for science 
and technology, as well as energy research and development. 

Over the years, he has chaired advisory panels for 
organizations such as the Gas Research Institute, the 
Congressional Office of Technology Assessment, the National 
Science Foundation, and has served as a consultant and advisor 
to various governmental, university, and industrial 
organizations. 

Information packets will be available at the dinner as well 
as a videotape produced by the School of Engineering. 

-30- 

Media planning to attend this event should notify Carolyn Rogers 
at (202) 994-7181. 


CONTACT: 


November 12, 1990 
Richard J. Arnold 
(202) 994-1423 


MEDIA ADVISORY 

BUSH ADMINISTRATION SCIENTIST 

TO ADDRESS SCIENCE EDUCATORS AT GW DINNER 

EVENT: "Broadening the Participation of Students in Science 

and Engineering," an informational dinner for 
Washington area high school science teachers. The 
event is being sponsored by The George Washington 
University School of Engineering and Applied Science 
(SEAS). C. Dianne Martin, assistant professor of 
engineering and applied science is coordinator. 

J. Thomas Ratchford, Ph.D., associate director for 
policy and international affairs, the President's 
Office of Science and Technology Policy will be the 
keynote speaker. Ratchford — one of the first 
scientists to serve Congress full-time — was 
appointed to his current post following a distinguished 
career with the American Association for the 
Advancement of Science. 

WHEN: Thursday, November 15. 

6:00 p.m. - reception 

7:00 p.m. - dinner 

8:00 p.m. - keynote address 

WHERE: The George Washington University 

Continental Ballroom 

Marvin Center, 800 21st Street, N.W. 

BACKGROUND: 

From 1970 to 1977, Ratchford served Congress as a 
professional staff member of the Committee on Science and 
Technology. His responsibilities dealt mainly with policy and 
funding for science and technology as well as energy research and 
development. 
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lV*-^al Daily 

Metro Desk 
*) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show^^iblic Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 
National Desk 

a; Daybooks 

8) Syndicaies/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, h, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) An 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Fmancc 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) EaYirmmgm 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/Thc Cams 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


Naupnal Sccuniy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/lnlemanonal Affairs 

Sme Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Rcgulaiory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology. 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication teportexs 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 


51) While House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women's Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Wranfi'/Fafnilv/I^mire-Onenied 

Audience 

d) specialized publications 

54) Yomh-Oncnicd Audtcn« 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar lisungs 

55) SUBS 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 


57)l£HQ£i3n 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 


6 T'j. Hoi 


(■ v. 
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GO 


37) Military 

a) newspapers 
d) specialized publications 


50) laid 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 


56) Presidents List 

a) media 

b) colleagues 






























Nov. 12, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

1991 — THE WORST YEAR FOR EASTERN EUROPE 

PREDICTS GW TRADE EXPERT 

"The euphoria from the fall of the Berlin Wall is ending, 
and the realization that Eastern European countries will not 
quickly match the standards of living of their more 
industrialized Western neighbors is gradually beginning to sink 
in," says Peter Lauter, professor of international business at 
The George Washington University. 

An expert on East-West trade, Lauter contends that 1991 will 
be the worst year for Eastern Europe. Among the issues facing 
the area are the conversion of the transfer ruble to dollar trade 
beginning in January 1991; the enormous external debt held by 
several countries mostly due in 1991; the effects of oil price 
increases resulting from the Persian Gulf crisis; and the 
difficulties Eastern European countries have in increasing their 
exports to Western markets. "The fall of the Japanese stock 
market and the economic recession facing the United States also 


-More- 





EASTERN EUROPE 1991 
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will exacerbate the problems in Eastern Europe because both 
situations are likely to make less capital available for direct 
investment," says Lauter. 

Furthermore, he adds the newly established governments will 
have to help change the mentality of their citizens. "People 
must learn to accept that there are winners and losers in a free 
market economy, and the losers are usually those who have the 
least protection." The unprotected in Eastern Europe range from 
the elderly, whose pensions can not keep up with inflation, to 
those who formerly held unnecessary jobs when underemployment 
policies existed. 

Lauter adds it will take five to ten years of hardship and 
then another ten to 30 years to build up an economy that will 
provide its citizens with what they desire. 

Fluent in German and Hungarian, Lauter contributed last year 
to the Blue Ribbon Commisssion report on Hungary's economic 
transformation. 


—30— 
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will exacerbate the problems in Eastern Europe because both 
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investment," says Lauter. 
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have to help change the mentality of their citizens. "People 
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market economy, and the losers are usually those who have the 
least protection." The unprotected in Eastern Europe range from 
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transformation. 
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1) ^cal Daily 

Metro Desk 
, Style. Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk ShowA^jblic Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 


7) Wire Services 


a) City Desk 
^National Desk 
roadcast 
, Daybooks 


8) Syndicates/News Services 


a) Newspapers 

b) Broadcast 


9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 


10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 


15) 


b) radio reporters 

d) specialized pu 


reporters 


16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 


18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Etonamics/Financc 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, h, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


24) Education 

(^IJhe wspaper rep orters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Eocigy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) EQYirmmcDi 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) hsalih Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Lata 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/Thc Cairo 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 


43) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology. 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) ££i£Q££ 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) TelKommunicauons 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 


35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar lisungs 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pcnifl8Qn/Pcfcnsc 

National Security 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/lntemational Affairs 

Siaig Pcpanmcm 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


51) While House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women's issues 

a) newspaper reporters 
d) specialized publication reporters 

W Women/Familv/Leiaifc-Onmied 
Audience 

d) specialized publications 

54) Youth-Oriented Audience 

a) newspaper reporters/columns 
b; radio reporters/show* 

c) TV shows 

d) specialized publications/repons 

e) calendar lisungs 

55) 2fi££ 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) President s List 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 


59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 
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Nov. 14, 1990 




MEDIA CONTACT: Heather Ittel 

(202) 994-6460 

MEDIA ADVISORY 

GW SYMPOSIUM FOCUSES ON FUTURE OF GRADUATE MANAGEMENT EDUCATION 

In the wake of tough criticism about business schools and a 
preliminary statement on revised curriculum standards by the 
American Assembly of Collegiate Schools of Business, graduate 
management schools are re-evaluating the direction they are 
taking. On Friday, November 30, leaders from The George 
Washington University, Case Western University and the University 
of New Hampshire will join forces in a symposium titled "The 
Future of Graduate Management Education — Leadership for a 
Changing World." 

Among the issues to be addressed at the symposium are the 
role of business ethics, internationalization of management 
curriculum, the importance of global competitiveness, the impact 
of rapid technological changes and the importance of 
demographics to business and business schools. 

"We're very interested in determining whether our own 
curriculum matches well with important issues and changes in the 


-More- 




GRADUATE MANAGEMENT EDUCATION 




business environment," says Robert Dyer, associate dean of 
graduate programs at GW's School of Business and Public 
Management. 

The first session, from 10:00 a.m. to 11:45 a.m. will 
feature panelists Peter Vaill, professor of human systems at GW; 
Scott Cowen, dean of the Weatherhead School of Business at Case 
Western University; and Roger Ritvo, dean of the School of Health 
& Human Services at the University of New Hampshire. 

The afternoon session, from 12:45 p.m. to 2:00 p.m. will be 
composed of breakout sessions on topics from the morning session. 

—30— 

**Note: Media wishing to attend the symposium, should contact 
Heather Ittel in the Office of University Relations, at (202) 
994-6460. 
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business environment," says Robert Dyer, associate dean of 
graduate programs at GW's School of Business and Public 
Management. 

The first session, from 10:00 a.m. to 11:45 a.m. will 
feature panelists Peter Vaill, professor of human systems at GW; 
Scott Cowen, dean of the Weatherhead School of Business at Case 
Western University; and Roger Ritvo, dean of the School of Health 
& Human Services at the University of New Hampshire. 

The afternoon session, from 12:45 p.m. to 2:00 p.m. will be 
composed of breakout sessions on topics from the morning session. 

—30— 

**Note: Media wishing to attend the symposium, should contact 
Heather Ittel in the Office of University Relations, at (202) 
994-6460. 
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AUTHOR: A^Or v t _ DATE RELEASED: ‘ _ 


J>^cal Daily 
) Metro Desk 
o ) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 


14) Black oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 


4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 



8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 


9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

3i^ompwe« 

{ f) n * w SP* per reporter s^- 

d) specialized publication reporters 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23 ) Economics/Ftiiance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub<ategories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub- 
categories a, b, c. 


SUBJECT or AUDIENCE 


^24) Education 

" _a)^newspaper reporters > 
bfradib reporters 

c) TV reporters --- 

d) specialized publication reporters 


25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Uw/The Coons 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) MllSi£ 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pentagon/Defense 

National Seemly 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/Inicmaiional Again 

Stale Dcpanmcm 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44 ) Regular Agencies 

a) newsp aper reporters* 

b) radio reporters 

c) TV reporters 

^d) specialized publication reporters 



45) Religion 

a) newspaper reporters 

d) specialized publication reporters 


46) Social Sciences (Psychology. 
Sociology) 

a) newspaper reporters 
d) specialized publication reporters 


47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV jtfgKtfiCL_ 


d) specialized publication reporters 
48) Technology 


mi* 

a) newspaper reporters 
c) TV reporters 


e) calendar listings 


reporters 


49 ) TelecofnmunicaiiQns 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 


50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 


51) White House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women’s Issues 

a) newspaper reporters 
d) specialized publication reporters 

53 ) Wnmen/FamUv/Leiaire-Qncnled 

Audience 

d) specialized publications 

54) Youth-Onenled Audience 

a) newspaper reponers/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar lisungs 

55) SliaL£ 

a) newspaper reporterVcolumns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) presidents Liai 

a) media 

b) colleagues 

5Ti Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 
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November 14, 1990 
CONTACT: Richard J. Arnold 

(202) 994-6460 

FOR IMMEDIATE RELEASE 

LAFOLLETTE NAMED EDITOR OF 
SCHOLARLY JOURNAL KNOWLEDGE 

Marcel C. LaFollette, associate research professor of 
Science and Technology Policy at The George Washington University 
Center for International Science and Technology Policy, believes 
that with great advances in science and technology come great 
responsibilities. In an era of rapid technological growth, the 
means to orchestrate the use of new knowledge in an ethical and 
equitable way frequently become sidelined in the rush to 
innovate. To what extent, she wonders, are the users of new 
knowledge technologies then accountable? 

LaFollette plans to continue the exploration of these and 
other related issues in her new capacity as editor of Knowledge, 
a quarterly peer reviewed journal published by Sage Publications. 

Knowledge is both interdisciplinary and international. The 
authors featured come from a broad spectrum of disciplines and 
research settings, and are encouraged to write not just for their 
peers, but for a wide audience from a variety of other 
disciplines. 

"This is a journal that speaks to the world outside the 
university and asks the question: What's the practical use of 


what we know?" LaFollette says. 

"Issues of how expertise is disseminated and used have 
always formed a central part of Knowledge," LaFollette continued. 
"The new editorial agenda will include more attention to the 
ownership of intellectual property, because who owns information 
often determines who has access to it. But who creates 
information may not determine who owns it. 

"As we enter the 21st century, policy makers and citizens 
alike find that the choices are more difficult—and they are 
coming much faster. New technologies are often in place before 
we have had time to consider the full implications of their use." 

LaFollette believes that new ways of communicating knowledge 
are radically changing research and scholarship in universities 
around the world, just as they have radically changed politics. 
Yet she feels that, exciting as this is, it nonetheless leaves 
some unresolved issues. "Who owns the scientific information 
that flows through electronic library networks, for example?" she 
asks. "These questions parallel the debates over utilization and 
ownership that are being asked about videotapes and VCR." 

"Electronic data networks and computer technologies also 
raise issues of equity," she adds. "If the best or most recent 
technical information is disseminated electronically, will 
members of the general public or students in financially-strapped 
schools be locked out of the information loop if they cannot 
afford the technology necessary to access it?" 

LaFollette is the author of "Making Science Our Own: Public 
Images of Science, 1910-1955," published this year by the 


University of Chicago Press. She served for many years as editor 
for the journal "Science, Technology & Human Values," and is co¬ 
editor of the forthcoming anthology "Technology and Choice" 
(Chicago, 1991). 
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U-UxaJ Daily 
) Metro Desk 
j) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show^ublic Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily _ 

g)^Va shingtOP Rnremi > 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 
>U*bIational Desk 
roadcast 
Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 


15) Business 

c a) newspaper rep orters" 
, b) radio rep orte rs 


d) specialized publication reporters' 


16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 

f) Dean's List 


18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


20) £flnsum£l 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Finance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local. 

national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) An 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) ^ecialized publication reporters 

mdar listings 


24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


T 

CC* < ~) 


29)Eilm 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

301 Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Uw/Thc Cains 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) PcmagQn/Dcfcnsc 

fcilfiflDil SccuniY 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/Intemational Affairs 

Smc Pepanmcm 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology. 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) While house 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Womens Issues 

a) newspaper reporters 

d) specialuxd publication reporters 

53) Women/Familv/Leisuie-Onenied 

Audience 

d) specialized publications 

54) Youih-Onenied Audience 

a) newspaper rcpunerVcaiufnm 

b) radio reporters/shows 

c) TV shows 

d) specialized publicationVreports 

e) calendar lisungs 

55) Soate 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) President s List 

a) media 

b) colleagues 

57) icnonsm 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar lisungs 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 
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NOV. 14, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

NEW BOOK DISCUSSES SOCIETAL IMPLICATIONS OF 

NEW MONEY FLOW SYSTEMS 

Money now flows at the speed of light. An array of 
computer-based options for money transfers has made it possible. 
But as a result, is the financial system more prone to 
instability or to faster correction? "Electronic Money Flows" 
(Kluwer Academic Publishers, Spring 1991), a new book edited by 
Elinor H. Solomon, professor of economics at The George 
Washington University, addresses this question and many others 
that have resulted from the far-reaching changes underway in 
payments and capital markets. 

The second of two volumes, "Electronic Money Flows" is 
comprised of papers contributed by Solomon and other scholars 
from a variety of disciplines. 

The book details how the change in money flows has fused 
finance, telecommunications and distribution modes. Vendors 
often have been caught in the middle of the system. "It's a 
process akin to Darwin's survival of the fittest," says Solomon. 
"Institutions have been forced to change in order to survive." 


More- 





ELECTRONIC MONEY FLOWS 


—2 — 


The contributors agree that the benefits from the rapid 
progress of technology are enormous, but problems have arisen as 
well. Many of the authors contend that more adequate statutes to 
protect the individual are needed and new public policy measures 
must be implemented to conform with changes in the economic 
process. 

The concept of continuous money flow and the system and 
macroeconomic effects of high velocity trading are examined, as 
well as the different types of money — ranging from the Fed's 
conventional "M" categories to bank-linked electronic money. 
Solomon suggests specific measures to update money in order to 
encompass the reality of virtually instantaneous money flows. 

The book also examines methods for rationally allocating 
money or liquid assets, monetary management in the seven leading 
industrial nations, payment nets and how capital markets mesh. 

The authors make policy proposals on how best to promote 
efficiency and safeguard system integrity at the same time. 

Societal impacts of money in the technological world remain 
an important issue, according to the authors. The new generation 
coming into economic power are computer-literate, thus able to 
adjust to rapid technological change in money, Solomon notes. 

Solomon says new money technology is "creating a revolution 
in the way we conduct a payments business. These electronic 
payment forms are in the process of molding a new financial 
regime - largely shared and interdependent - throughout the 
world." 

—30— 

**Note: Media wishing to review the book, or to speak to the 
editor, should contact Heather Ittel in the Office of University 
Relations, at (202) 994-6460. 
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The contributors agree that the benefits from the rapid 
progress of technology are enormous, but problems have arisen as 
well. Many of the authors contend that more adequate statutes to 
protect the individual are needed and new public policy measures 
must be implemented to conform with changes in the economic 
process. 

The concept of continuous money flow and the system and 
macroeconomic effects of high velocity trading are examined, as 
well as the different types of money — ranging from the Fed's 
conventional "M" categories to bank-linked electronic money. 
Solomon suggests specific measures to update money in order to 
encompass the reality of virtually instantaneous money flows. 

The book also examines methods for rationally allocating 
money or liquid assets, monetary management in the seven leading 
industrial nations, payment nets and how capital markets mesh. 

The authors make policy proposals on how best to promote 
efficiency and safeguard system integrity at the same time. 

Societal impacts of money in the technological world remain 
an important issue, according to the authors. The new generation 
coming into economic power are computer-literate, thus able to 
adjust to rapid technological change in money, Solomon notes. 

Solomon says new money technology is "creating a revolution 
in the way we conduct a payments business. These electronic 
payment forms are in the process of molding a new financial 
regime - largely shared and interdependent - throughout the 
world." 

—30— 

**Note: Media wishing to review the book, or to speak to the 
editor, should contact Heather Ittel in the Office of University 
Relations, at (202) 994-6460. 
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November 14, 1990 
CONTACT: Richard J. Arnold 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

GW PROFESSOR TESTS METHOD FOR PROSPECTING 
OIL AND NATURAL GAS IN CHINA DESERT 

WASHINGTON, D.C. — Frederic R. Siegel, professor of 
geochemistry at The George Washington University, has completed a 
survey in the newly developed Takla oil exploration area, a 
desert region in the Tarim Basin of western China, to locate oil 
or natural gas. The Takla Makan Desert, which occupies the 
center of the basin, is one of the most barren of the world's 
deserts. The annual precipitation in the study area is less than 
10 centimeters. 

The process uses thermoluminescence dosimeter (TLD) chips to 
measure radiation given off underground. The radiation levels 
indicate whether oil or natural gas deposits or pools are 
present. The process has the potential to significantly cut 
exploration costs. 

The procedure entails burying the dosimeter chips 0.5 
meters in the ground and allowing them to remain for three 
months to measure radiation. When dug up, the irradiated chips 
will indicate the most likely spots for exploration. Seismic 
analysis is then performed on these targeted areas. 



PROSPECTING IN CHINA DESERT 
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The technology is especially useful to Third World nations 
in two ways. First, it cuts exploration expenses by narrowing 
the focus to those zones with greater potential for containing 
petroleum and natural gas in the subsurface. This in turn 
reduces the amount of costly seismic work which can cost from 
$1000 to more than $10,000 per square kilometer. 

In addition, the planting and retrieval of the dosimeter 
chips is labor intensive, making it attractive to the developing 
nations by creating jobs. Finally, TLD radiometrics may also be 
useful in locating extensions to existing oil or natural gas 
fields. 

China now uses the TLD method, and both Yugoslavia and 
Israel have expressed an interest in it. Plans for future 
research involve the reduction of both burial depth and burial 
duration for the chips. 

Siegel recently received a best paper award from the Energy 
Minerals Division of the American Association of Petroleum 
Geologists for his paper on the Shenping oil field. He has 
served as a consultant in geological and geochemical programs for 
the World Bank, the United Nations Development Program, and for 
private corporations and industry. 



November 14, 1990 
CONTACT: Richard J. Arnold 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

GW PROFESSOR TESTS METHOD FOR PROSPECTING 
OIL AND NATURAL GAS IN CHINA DESERT 

WASHINGTON, D.C. — Frederic R. Siegel, professor of 
geochemistry at The George Washington University, has completed a 
survey in the newly developed Takla oil exploration area, a 
desert region in the Tarim Basin of western China, to locate oil 
or natural gas. The Takla Makan Desert, which occupies the 
center of the basin, is one of the most barren of the world's 
deserts. The annual precipitation in the study area is less than 
10 centimeters. 

The process uses thermoluminescence dosimeter (TLD) chips to 
measure radiation given off underground. The radiation levels 
indicate whether oil or natural gas deposits or pools are 
present. The process has the potential to significantly cut 
exploration costs. 

The procedure entails burying the dosimeter chips 0.5 
meters in the ground and allowing them to remain for three 
months to measure radiation. When dug up, the irradiated chips 
will indicate the most likely spots for exploration. Seismic 
analysis is then performed on these targeted areas. 




PROSPECTING IN CHINA DESERT 




The technology is especially useful to Third World nations 
in two ways. First, it cuts exploration expenses by narrowing 
the focus to those zones with greater potential for containing 
petroleum and natural gas in the subsurface. This in turn 
reduces the amount of costly seismic work which can cost from 
$1000 to more than $10,000 per square kilometer. 

In addition, the planting and retrieval of the dosimeter 
chips is labor intensive, making it attractive to the developing 
nations by creating jobs. Finally, TLD radiometrics may also be 
useful in locating extensions to existing oil or natural gas 
fields. 

China now uses the TLD method, and both Yugoslavia and 
Israel have expressed an interest in it. Plans for future 
research involve the reduction of both burial depth and burial 
duration for the chips. 

Siegel recently received a best paper award from the Energy 
Minerals Division of the American Association of Petroleum 
Geologists for his paper on the Shenping oil field. He has 
served as a consultant in geological and geochemical programs for 
the World Bank, the United Nations Development Program, and for 
private corporations and industry. 


- 30 - 



CIRCULATING 


LORETTA 

HELEN 

JoANN 

SANDY 

KELLIE ^$5*^ 

DEBBIE 

HEATHER 

JAMIE 

ALYSSA 

PEGGY 

JANE 

FAY 

^* 0 ^ Qss'W) 


NOTES 


















i r v u U1J11MDU 11VJ1\ 1V1UV1, Ui\l V L11\D1 1 1 KC.LA1 AOlND 

slug: - htfcL flVt /7 / UL4^Q[l4 / yU^ _ 

AUTHOR: ,7/^4 :/ DATE RELEASED: / A /T' _ 


Daily 

Metro Desk 
Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Sbow/Public Affairs Show 

5) Genera] Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National D aily 

a ) Washingto nBureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 
^“"^aflohal Desk 
oadcast 
a; Daybooks 

8) Syndicates/News Services 
C ») Newspaper* 

( b) Broadcast 

9) National Broadcast 

a) Netw orkj fadio News Desk 
b^Networ)t Radio Shows 

c) Networ k TV News Desk 

d) Network TV Shows 

Ce) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 
eLu^lendar listings 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspaper (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Econotnics/Finance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) EDYiraimcm 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Eilm 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Senses 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Lata 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/The Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Poliyp $ __ 

^aTnewsnanrr-irnorte p^ 

b) radio reporters 

^ -^ 

d) specialized publication reporters 

41) Peniagon/Defense 

National Sccuniy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/Intemational Affairs 

Stale Dcpanmcoi 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-fliglu magazines) 
z) travel trade publications 

51) While House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women’s Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/FamUv/Leisure-Onenied 

Audience 

d) specialized publications 


a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/repons 

e) calendar listings 

55) Space 

a) new spa pa reporters/columns 

b) radio reportoVshows 

c) TV reporters 

d) specialized publication reporters 

56) President's List 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 

OTHER: 

[ ?Q 1 ■ Sc< -f (oof 


EFFECTIVE 9/89, CWU 































Nov. 15, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

NEW BOOK EVALUATES U.S. PRESIDENTS AS WORLD LEADERS 

The task of mobilizing both domestic and international 
support for foreign policy objectives is the determining factor 
in a president's success as a foreign policy leader. "The 
President as a World Leader," (St. Martin Press, January 1991), 
book by Barbara Kellerman, visiting professor at The George 
Washington University and Ryan J. Barilleaux, professor at Miami 
University, explores the context for world leadership generally, 
and more specifically, how effectively five recent U.S. 
presidents shaped the American foreign policy process, with 
examples of at least one major initiative. 

The first comparative study on how successful presidents 
have been as world leaders, the book focuses on Presidents 
Kennedy, Johnson, Nixon, Carter and Reagan. Kellerman and 
Barilleaux conclude from five case studies that "the margin for 
error is unusually small — while the chances of making one. 


-More- 
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given contexts and constituents that are foreign as well as 
domestic, are unusually big." 

The authors contend that presidential leadership in world 
politics is a two step processs. Step one consists of shaping 
and articulating a foreign policy that enjoys adequate support at 
home. Step two consists of implementing the policy abroad — and 
then managing the consequences. The cases show, however, that it 
is easy to do well at one stage of the leadership sequence, and 
fall down at another. 

The initiatives examined are Kennedy's Alliance for Progress 
in South and Central America; Johnson's involvement in Vietnam; 
Nixon's overtures to the Communist superpowers; Carter's mission 
in the Middle East; and Reagan's campaign for military 
superiority. 

The authors fault poor planning and inadequate understanding 
of local contexts as two key reasons Kennedy's Alliance did not 
meet its lofty goals. Johnson, they stated, "authored his own 
problems in Vietnam" partially because his policy reflected his 
fears rather than his ambitions, and partly because his 
manegerial style failed to generate adequate public support. 

While Carter's overtures in the Middle East may have hurt 
him domestically, in the end, his mission was at least partly 
accomplished. So too was Nixon's. Nixon's ability to grasp and 
then adapt to changing world conditions enabled him to effect 

-More- 
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change with regard to our relations with both the Soviet Union 
and China. 

Reagan, too, managed to get most of what he wanted, however 
at the price of a skyrocketing federal deficit. 

A political science professor at Fairleigh Dickinson 
University, Kellerman is the author and editor of many books on 
leadership, including "The Political Presidency: Practice of 
Leadership." Barilleaux's most recent book is "The Postmodern 
Presidency." 

—30— 

**Note: Media wishing to review a copy of the book, or speak to 
the authors should contact Heather Ittel in the Office of 
University Relations, at (202) 994-6460. 
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a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Fmancc 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Eocigy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) HcaUh Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) LaJM 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Uwfflic Cains 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pemagon/Dciensc 

National Security 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/Imcmaiional Again 

State Department 
a) newspaper reporters 

.^cJ^TVLreporterr^ 

d) spe cialized publ ication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) While House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Womens Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Wornen/Familv/Leisure-Qnexiled 

Audience 

d) specialized publications 

54) Yomh-Pricmcd Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar lisungs 

55) £px£ 

a) newspaper reporterVcolumns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) President s List 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 
J cjTV reporters ) 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 
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Nov. 15, 1990 


CONTACT: Kellie J. Boyet 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

PERSIAN GULF CRISIS "UNIQUE OPPORTUNITY” FOR SYRIA 

"Damascus is still in the terrorism business," warned Yonah 
Alexander, a terrorism expert and research professor at The 
George Washington University. "Syria is one of the most 
terrorism-prone societies in the world," and will not likely 
change because of its current alignment with the United States 
against Iraq's Saddam Hussein. 

Alexander spoke about Syria's history of terrorism and its 
role in the current hostilities between the United States, its 
allies and Iraq during a symposium sponsored by the International 
Security Council yesterday on Capitol Hill. 

The U.S. should "challenge Syria's sincerety in combatting 
terrorism," he said. "Syria can show the U.S. its willingness to 
be a new ally beyond the Persian Gulf crisis by ceasing state 
support of terrorism." According to Alexander, Syria could 
accomplish this by taking an active part in various anti¬ 
terrorism measures. Such measures include helping release 


—MORE— 




SYRIA. 


—2 — 


hostages held captive in Lebanese areas under Syrian control, 
closing down terrorist bases and training camps throughout Syria 
as well as Lebanon, signing extradition treaties with the U.S. 
for the return of terrorist suspects, arresting and prosecuting 
terrorist leaders based in Syria, and genuinely working toward a 
resolution to the Arab-Israeli conflict. 

But Alexander warns that Syria has ulterior motives in its 
alignment with the United States and pragmatic Arab states, such 
as Saudi Arabia. He says the U.S. should be wary of Syria's 
overtures. 

"The current troubles in the Middle East give Hafiz al-Assad 
a unique opportunity to accomplish his key strategic goal of 
imposing 'Pax Syriana' on most of Lebanon," he says. Alexander 
also contends that another primary objective of Syria's is the 
return of the Golan Heights once the Persian Gulf crisis is 
settled. 

"It is unlikely that Syria will relinquish its terrorist 
weapon at home or abroad in the coming months or years," 

Alexander concluded. "If Iraq is defeated, Syria will become the 
major Fertile Crescent power, and will pose a certain threat to 
stability in the Middle East." 
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SLUG: _ cr^g, _ 

' AUTHOR: U'xC'd' i ~t \ ‘Z-^QO DATE RELEASED: Hj_lS-L *20. _ 


r^>J Daily 

Metro Desk 
D) Style, Capital Life 

c) National Desk 


2) Metro Newspapers 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show^ublic Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 


5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

aiCity Desk 
stional Desk 
roadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 


10) Foreign Media 

a) Australian 
fc) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean's List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) &2Q2mil££ 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Finance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) lecture 

v spa per reporters 
specialized publication reporters 

13) An 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Uw/Thc Coups 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology. 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) laid 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 


35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 

d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

L^a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pentagon/Defense 

National Security 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/Inicmaiional Again 

SlML n—Ml 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


51) While House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women’s Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/Familv/Leisirt-Ontaitd 

Audience 

d) specialized publications 

54) Ypuih-Qricnicd Audicocfi 

a) newspaper repaners/columns 

b) radio reporiers/shows 

c) TV shows 

d) specialized publicationVreports 

e) calendar lisungs 

55) Sj£££ 

a) newspaper reporterVcolumns 

b) radio reporterVshows 

c) TV reporters 

d) specialized publication reporter 

56) President's List 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 

OTHER: l-le*Jfar X+U 1 
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MEDIA CONTACT: Heather Ittel 

(202) 994-6460 
FOR MORE INFORMATION: (202) 994-6245 


FOR IMMEDIATE RELEASE 

GW'S WINTER CONCERT FEATURES MESSIAH SING-ALONG 


EVENT: The University Singers of The George Washington 

University will present a winter concert and Messiah 
sing-along. Directed by Catherine Pickar, the choral 
group will perform "Justeorum Animae" and "Ave Verum" by 
C. Saint-Saens, "Messe DeRequiem" by Jehan Alain, three 
sprirituals and Handel's Messiah. 

WHEN: 8 p.m., Friday, November 30, 1990 

WHERE: The George Washington University 
Marvin Theatre 
800 21st Street, NW 

COST: $1 per person 

Tickets can be purchased by calling (202) 994-6245. 
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slug: c'pyby _ 

AUTHOR: lA l5fct), n ( _ DATE RELEASED: 


1) Local Daily 

a) Metro Desk 
v b) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Publk: Attain Show 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) serialized publications 

15) £usiD££S 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) yecializcd publication reporters 

e) calendar listings 

16) College Newspapen (local) 


4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Sbow/Publx Attain Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 
_d) Daybooks 

;tdicates/News Services 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


(NOTE: Underlined aicgorka 
which follow art major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 


17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar lisungs 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar lisungs 


22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 


23)£CJ 



24) Education 

a) newspaper reporters 

b) radio reporters 

V c) TV reporters J 

d) specialized publication reporters 


25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar lisungs 


26) Engineering 

C) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) £Um 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Httllh SgYKCS 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Ufel 

a) newspaper reporters 

b) ntbo reporters 
C)TV reporters 

d) specialized publication reporters 

33) Law/The Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar lisungs 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar lisungs 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 
c) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pcniagon/Dcfense 

National Skutiiy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/lntfnational Attain 

Stale Dcoanmou 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) yecialized publication reporters 

46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) serialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) serialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) fecial ized publication reporters 

e) calendar lisungs 

49^ Telccommunioiions 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 


51) White House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52 ) Women’s issues 

a) newspaper reporters 
d) specialized publication reporters 

51) Wnmo^amilv/Leisure-Onenied 
Audience 

d) specialized publications 

M) Youth-Onenied Audience 

a) newspaper reponerVcolumns 

b) radio reporterVshows 

c) TV shows_ _ 

<4Ufjxj&Ii2ed publication* Yspi^s- 

e) calendar listings 

55) 2igtt 

a) newspaper reparterVcolumns 

b) radio reponerVshows 

c) TV reporters 

d) specialized publication reporters 

56) President's List 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

c) calendar listings 

58) Jewish Media 

a) newspapen 

b) broadcast 

59) AIDS 

a) newspapen 

b) p^>rwinnt 

c) TV reporters 

d) radio reporten 
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November 16, 1990 
CONTACT: Joann Stevens 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

STUDY ABROAD FIGURES SKYROCKET AT GW 

As students seek to understand an increasingly shrinking 
world, more and more are studying abroad says Jennifer Wright, 
director of the study abroad program at The George Washington 
University. 

Globe trotting has hit GW in a big way. Last year a total 
of 294 students studied abroad, an increase of 43 percent. 
Eighty-three students opted for summer study abroad, an increase 
of 168 percent. And participants traveled to 29 countries 
ranging from Australia and the Bahamas to Peru and Zimbabwe. 

Travel to Asia, Latin America and Eastern Europe also 
increased as study abroad choices reflect the prevailing "global 
economic and political trends," says Wright. 

Europe, however, remains the number one choice with the 
United Kingdom, France and Spain being favored sites. But with 
the increase of terrorism on the European continent, Wright says 
Australia is rapidly gaining popularity as "The Australian 
universities realize there's a market in it for them." 


MORE 



STUDY ABROAD 


PAGE TWO 


Study abroad figures are on the rise nationally and women 
lead the travelers by two-thirds, says Wright. 

"The study abroad concept really started at some of the 
small, private womens' colleges to help make women more 
sophisticated. Students were usually sent to France for a year 
to study art history." Now business and engineering are among 
the favorite topics of study. 

Since 1985, GW's Elliott School of International Affairs has 
coordinated GW's study abroad activities from recruitment and 
information services to mandatory pre-departure briefings. 
Briefings advise students on everything from culture and health 
care to safety tips for traveling and living abroad. 

"A major objective of all higher education is to help 
students operate more effectively in an increasingly 
international and multicultural world," says Elliott School Dean 
Maurice East. "Study abroad is one of the best ways to give 
people firsthand exposure." 

Alexander Henderson couldn't agree more. Last Fall, 
Henderson went to West Germany to improve his German language 
skills and witnessed a major event in world history — the fall 
of the Berlin Wall. 

"It was amazing!" he says. "Even now whenever I look in 
magazines and see pictures, I always look for myself chipping 
away at the wall." 
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information services to mandatory pre-departure briefings. 
Briefings advise students on everything from culture and health 
care to safety tips for traveling and living abroad. 

"A major objective of all higher education is to help 
students operate more effectively in an increasingly 
international and multicultural world," says Elliott School Dean 
Maurice East. "Study abroad is one of the best ways to give 
people firsthand exposure." 

Alexander Henderson couldn't agree more. Last Fall, 
Henderson went to West Germany to improve his German language 
skills and witnessed a major event in world history — the fall 
of the Berlin Wall. 

"It was amazing!" he says. "Even now whenever I look in 
magazines and see pictures, I always look for myself chipping 
away at the wall." 
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November 16, 1990 
CONTACT: Joann Stevens 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

ELLIOTT SCHOOL ATTRACTING 

MORE AND BETTER APPLICANTS 


Applications are up and the quality of graduate students 
studying international affairs at The George Washington 
University is better than ever, say administrators of The Elliott 
School of International Affairs. 

"We're getting more applicants, admitting better students 
and competing more and more with other top schools," beams 
Jeffrey Miles, director of graduate admissions. 

Miles cites improved recruitment methods, additional top 
notch Elliott School faculty and the allure of the nation's 
capital as important factors in attracting the new students. 
Elliott School Dean Maurice East agrees, but adds another element 
to the equation — improved national and international public 
relations. 

"The School has been successful in promoting the strengths 
and diversity it always has had," says East. "We're now seeing 
the fruits of that labor." 


MORE 






ADMISSIONS 


PAGE TWO 


In the last two years, applications have jumped 21 percent. 
Miles says 875 candidates applied for the fall 1990 class and 213 
students were enrolled, the largest class in six years. Many of 
the students had also been admitted to schools like Princeton and 
Harvard, says Miles, "but they chose to come to GW." 

Admitted students averaged 3.25 Grade Point Averages as 
undergraduates and scored an average 1844 on the Graduate Record 
Exams (GRE). 

"GREs for our enrolled students have skyrocketed 113 points 
in the past five years," Miles continued. 

The ethnic and racial diversity of the current class also 
improved, with 28 international students being enrolled as well 
as 38 minority students, including The Elliott School's first 
Native American student. 

"The good news is we're doing better than in the past," says 
Miles of the international and minority enrollment. "The bad 
news is it's not good enough." 

One effort expected to improve minority enrollment next year 
is MAP — the Minority Access Program directed by the Woodrow 
Wilson National Fellowship Foundation. The program provides 
scholarship funds and assistance to minority students seeking 
graduate study in international affairs. GW is one of 28 
schools whose proposals were accepted for the 1991-93 program. 
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November 16, 1990 
CONTACT: Richard J. Arnold 

(202) 994-6460 


MEDIA ADVISORY 

GW TO HOST MEETING FOR 

U.S. SPACE PROGRAM ADVISORY COMMITTEE 

EVENT: The Space Policy Institute of The George Washington 

University's Elliott School of International Affairs 
will host two-days of public hearings before the Vice- 
Presidential Advisory Committee on the Future of the 
U.S. Space Program. John M. Logsdon, director of the 
Space Policy Institute, is scheduled to give opening 
remarks. Logsdon was a member of the National 
Aeronautics and Space Administration's (NASA) Space and 
Earth Science Advisory Committee and, more recently, a 
member of the National Academy of Sciences. 

This marks the fourth scheduled hearing, and the first 
time the committee has held a hearing at a private 
institution. Among those scheduled to speak to the 
Committee on Monday are Dr. Carl Sagan, of Cornell 
University's Laboratory for Planetary Studies; and Dr. 
James A. Van Allen, of the University of Iowa. 


WHEN: Monday and Tuesday, November 19 & 20 

1:00 p.m. - 7:00 p.m. (both days) 

WHERE: The George Washington University 

Academic Center (1st Floor, Arts Building) 

801 22nd Street, N.W. 

BACKGROUND: 

The 12-member Committee is tasked to advise NASA on 
methods NASA management can use to implement the U.S. Space 
Program for the coming decades. The Committee is comprised of 
individuals selected for their knowledge of space activities and 
management expertise. 
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